
 

 

 
 
 

 

EXECUTIVE MBA PROJECT  MANAGEMENT  (EMBAP) 

CURRICULUM 

 
 
 
 

 

PAPER
S 
CODE 

PAPERS NAME INTERNAL EXTERNAL TOTAL 

EMBAP101 Fundamentals of Management 40 60 100 

EMBAP102 Organizational Behavior 40 60 100 

EMBAP103 Managerial Economics 40 60 100 

EMBAP104 Accounts for Managers 40 60 100 

EMBAP105 Business Environment 40 60 100 

EMBAP106 
Project Formulation and 
Appraisal 

40 60 100 

EMBAP107 Project Support System 40 60 100 

Total  280 420 700 

 
 
II Semester 
 
 
 

PAPER
S 
CODE 

PAPERS NAME INTERNAL EXTERNAL TOTAL 

EMBAP201 Human Resource Management 40 60 100 

EMBAP202 Marketing Management 40 60 100 

EMBAP203 Financial Management 40 60 100 

EMBAP204 Project Planning and Execution 40 60 100 

EMBAP205 Project Risk Management 40 60 100 

EMBAP206 Project Control System 40 60 100 

EMBAP207 Project Management Software 40 60 100 



 

 

 Project Work & Case Study   100 

Total  280 420 800 



 

 

 

 :ELLECTIVE  COURSE OF PROJECT  MANAGEMENT 

Project Formulation and Appraisal 
 
Unit - I: Economic planning and development - Need in the globalization era - Projects 
and sectoral development: Agricultural, Industrial, Infrastructural, Educational and 
Social Welfare sectors. 

 
Unit II: Conceptual framework of project management - Project - Meaning and definition; 
Features of projects; Classification and types of projects - Overseas rejects - Turnkey 
projects and its significance - Project life cycle: Significance, Stages, Approaches of 
privatization projects: BOOM, BOT, BOO, BOOT. 

 
 
Unit III: Project identification: Scouting and screening of project ideas - Basic criteria or 
selecting the best project opportunities - Project identification for an existing company. 

 
Unit IV: Project formulation - Meaning - Stages in project formulation - Need for 
feasibility studies - Technical and organizational aspects and economic and commercial 
aspects. 

 
Unit V: Project appraisal - Market appraisal - Appraisal of managerial and technical 
aspects - Financial and commercial appraisal - Economic analysis: Economies of scale, 
Employment generation, social cost and benefit analysis, Contribution to government 
revenue, Political stability, Priority and Evaluation of international competitiveness - 
Feasibility studies - Need for feasibility studies. Components of feasibility studies - 
Feasibility report preparation. 

Reference Books: 

 
1. S.Choudury, Project Management, Tata McGraw Hill Publications 
2. ICMR, Project Management Text Book, ICMR Books 
3. N P Agarwal, B K Mishra, Project Appraisal, RBSA Publishers 
4. Prasanna Chandra, Projects, Tata McGraw Hill Publications 

 
 Project Support System 
 
UNIT I: Project Support Facilities: Need for support system - Nature and types of project 
supporting facilities - Incentives and subsidies - Role of Governmental Departments: 
Department of Planning and Programme - GOI - Department of Planning in the State 
Government - Department of Science an|tl Technology - Indian Investment Centre. 

 
UNIT II: Marketing support - Marketing plan - Marketing process - Market positioning - 
Marketing intelligence - Institutional support: NSIC, STC, MMTC, State Small Industries 
Corporation - Export Trade Promotion Councils - Commodity Boards, KVIC. 



 

 

UNIT III: Technical Support: Know-how designing and development - Process designing 
- Selection of machinery and equipment - Setting quality standards - Appropriate 
technology - Licensing and registration - Pollution and effluent treatment -Institutional 
support: Department of Science and Technology, CSIR, ITCOT, SISI, STED & Steps, 
Productivity Councils, Project and Equipment Corporation of India. 

 

UNIT IV: Financial Support - Estimating the project cost - Designing judicious financing 

plan 

- Means of financing - Institutional support: Central and State level development banks: 
IDBI, NABARD, SIDBI, SFCS, EXIM Banks - Commercial Banks - Leasing companies 
and investment institutions - Role of international financial agencies: World Bank, ADB 
and IBRD. 

 
UNIT V: Management, Consultancy and Training Support: Advisory services such as 
legal, environmental, managerial and human aspects - Awareness training, motivation 
training and management training. Institutional Support: District Industries Centre, Small 
Industries Service Institute - Small Industry Extension Training Institute - SIDCO, 
FASSI, National Science and Technology - Entrepreneurship Development Board - 
Management consultancy organizations: Centre for Entrepreneurship Development - 
Non-governmental Organizations. 

 

REFERENCE BOOKS: 

1. Machiraju H R, Project Finance. 

2. Pahwa H P S, Project Financing: Policies, Procedures and Practice. 

3. Vasant Desai, Dynamics a/Entrepreneurial Development and Management. 

 
 Project Planning and Execution 
 
Unit I: Project management - Definition, Nature and scope of Project Management-
Approaches to Management - System approach - Development of a project system - 
Project Planning - Functions of Planning - Area of planning - Project objectives and 
policies - Project designing and time estimation. 

 
Unit II: Project organization - Forms of organisation ï Line & Staff, Functional, 
Divisional, Matrix and Projectised organisation - Project contracting - Principles of 
project contracts - Contracting process compilation of contracts - 3 R's of contracting-
Responsibility; Risk and Reimbursement - Global tendering. Bidding and Bid evaluation 
- Pricing Terms and Estimation - Project Negotiation - Delivery terms and its 
significance. 

 
Unit III: Project scheduling and time monitoring; Scheduling to match availability of 
manpower and release of funds - Project cost monitoring; Cash flow projections, value 
engineering. 

 
Unit IV: Project implementation - Factory design and layout - Project work system 
design - Work breakdown structure - Project execution plan - Project procedure manual 
- Project diary - Pre-requisites for successful project implementation. Project overruns - 
Time and cost overrun; Factors; Effects and control thereof. 



 

 

Unit V: Project review: Project management performance - Performance indicators - 
Financial review; Technical review; Marketing review; Management review and 
Economic review - Performance improvement - Project Management Environment. 
Project audit - Definition, Scope and Objectives - Auditor's role. 

 

REFERENCE BOOKS: 

1. Prasanna Chandra Projects: Planning, Analysis, Selection Implementation and 
Review. 

2. P. Gopalakrishnan, VE. Ramamoorthy: Text Book of Project Management 

3. Kerzner Harold: Project Management 

4. Dennis Hock: Project Management Hand Book. 
 
 Project Risk Management 

 
UNIT I: Risk Management: Concept and objectives - Definition of risk and uncertainty - 
Classification of risk: Pure and speculative risks - Cost of risk - Risk management 
process - Contributions of risk management to business, society and family. 

 
UNIT II: Risk Management in Business: Risk vis-à-vis size and types of business -
Scope of risk manager's duties - Risk management corporate policy and strategy. 

 
UNIT III: Risk Identification and Measurement: Identification methods: Checklist, 
questionnaire, financial statement analysis, flow-chart, on-site inspection, record of 
losses, threat analysis, event analysis, and safety audit - Measurement methods: 
Frequency and severity measures - Probability approach. 

 

UNIT IV: Risk Exposure Losses: Property loss exposures - Types - Net income loss 

exposures 

- Valuation of potential loss - Decrease in income - Increase in expenses -Liability loss 
exposure: Civil liabilities of business houses: Form contracts, omissions, commissions, 
bankruptcy, etc- 

 

UNIT V: Risk Management Techniques: Avoidance - Loss control - Separation -

Combination 

ï Transfer - Risk Retention: Concept and need - Methods of financing risk retention -
Insurance- Reinsurance. Approaches to selecting risk management tools: Quantitative 
approaches: Loss method - Expected loss method - Worry method - Critical probability 
method - Risk adjusted capita! Budgeting. 

 
REFERENCES: 

1. ArthurWilliams C,Richard M Heins, Risk Management and Insurance McGraw Hill. 
2. Aheam J L and Pritehett S T, Risk Insurance, West Publishing Co, 
3. Lalley P Edward, Corporate Uncertainty and Risk Management, New York 

Risk Management Society Publication. 
4. Insurance Institute of India: Study Materials. 



 

 

 Project Control system 

 
Unit I: Project Decision Making - Concept and Design - Types o Decision -Approaches 
lo Decision Making - Decision Systems - Information needs of Different Decision 
Systems. 

 
Unit II: Multiple Projects and Constraints - Methods of Ranking ~ Mathematical 
programming approach - Linear programming model; Goal programming model - 
Queuing models for decision making - Elements of different queuing models - Uses and 
limitations. 

Unit III: Risk analysis: Measures of risk - Mathematical analysis, Sensitivity analysis - 
Simulation analysis. Decision tree analysis - Selection of project - Risk analysis in 
practice - Portfolio theory approach - CAPM approach -Little rnirrless approach - 
Applied utility theory, approach - Abandonment value analysis. 
Unit IV: Network analysis and decision making - PERT and CPM techniques - 
Nature and uses thereof in decision making. Project scheduling: Crash coursing in 
project decision. 
Unit V: Project monitoring and management information system - Role of computer -
Resource monitoring and control - Project management softwares. 

 
REFERENCE BOOKS: 

1. Rusiom S. Davar: Executive Decision Making: Modem Concepts and Techiniques. 
2. J.K.. Srivastava, G.V.Shenoy and SC. Shanna: Quantitative Techniques for 

Managerial and Decision Making. 
3. Pilcher.Roy: Appraisal and Control of Project Cost. 
4. Pilale R.L : Project Appraisal Techinique. 
5. Chitale V.P: Project Viability in inflationary conditions : A study of capital cost 

and project viability. 

 

 Project Management Software 
 
Unit I: Project management software: Introduction-Need-Application of software relating 
to project. 

 
Unit II: An overview-Introduction-Components-Planning technique - Project organization 
- Project stages-Project procedures- Directing, Starting, Initiating-Controlling a stage -
Managing product delivery-Managing Stage boundaries-Closing the project. 

 
Unit III: BS 6079:1996 An overview - Introduction-planning process- BS 6079 planning 
steps- Project control - Support techniques. 

 
Unit IV: Euro method -An overview - Aims- Basic Euro method model ï overview of EM 
Acquisition process - Acquisition goal definition - Acquisition planning - Procurement - 
Adaptation planning - Method bridging. 

 
Unit V: ISO 12207: An overview- Introduction ISO 12207 approach to software lifecycle 
data and processes - Acquisition process - Supply process ï Development process - 
Project management bodies of knowledge- Introduction- Project management institute 
~ Australian 



 

 

institute of project management ~ Association for project management - UK national vocational qualification - 
- Information systems examination board. 

 
REFERENCE BOOKS: 

1. Bob Hughes and Mike Cotterell, Software Project Management, TMH. 
2. Ravi Kalakota, Andrew B.Whinson, Frontiers of Electronic commerce, Addison Wesley Longman. 
3. Yeates, Donald & James Cadie, Project Management for Information Systems, 2nd edn. Pitman 

Publications, London, 1996. 
4. British Standards Institution, BS 6079 Guide to Project Management, BSI. London,1996. 
5. Central computer and Telecommunications Agency, PRINCE 2: Project Management for Business, The 

Stationery Office, London, 1996. 

 
 



 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

The course seeks to encourage an all round development of students by focusing on soft 
skills. It aims to make studentaware about the importance, the role and the content of soft 
skills through instruction, knowledge acquisition, andpractice. The course has the objective 
to develop and nurture the soft skills that help develop student as a team 
member,leader,andallroundprofessional.Studentsareencouragedtofollowtheseskillsas 
selfstudyandselfdrivenprocess. 

 
CourseStructure: 

 

Self Development and Assessment, Self-Assessment, Self-Awareness, Perception and 
Attitudes, Values and BeliefSystem, PersonalGoalSetting, Career Planning, Self-
Esteem, Buildingof Self-Confidence, 

 

Componentsofcommunication,Principlesofcommunicationbarriers,listeningskillsVerbalCommunic

ation,IncludesPlanni 
ng,Preparation,Delivery,FeedbackandAssessmentofactivitieslikePublicspeaking,GroupDiscussi
on,OralPresentation skills,PerfectInterview,Listeningand observationskills, Bodylanguage 

 

WrittenCommunication,TechnicalWritingï
TechnicalReports,ProjectProposals,Brochures,Newsletters,Technical Articles, Technical 
Manuals, Official/Business Correspondence, Business letters, Memos, Progress 
report,Minutes of meeting, Event reporting, Use of style, Grammar and Vocabulary for 
effective technical writing, Use of:Tools, Guidelinesfortechnicalwriting,Publishing, 

 

UseofPresentationgraphics,UseofPresentationaids,Studyofcommunication. 

Ethics and Etiquettes, Business Ethics, Etiquettes in social as well as Office settings, 
Email etiquettes, TelephoneEtiquettes, Managerialethicsand 
ethicsasamanagementprofessional,CivicSense. 

 

Other Skills: Managing time,Meditation, Understanding roles of manager andtheir 
Responsibility, Exposure towork environment And culture in todayôs job Places, 
Improving Personal Memory, Study skills that include Rapidreading, 
Notestaking,Complexproblemsolving,creativity. 

SOFTSKILLSDEVELOPMENT  MB AOC I  



 

 

REFERENCE 

1. 
2. 

3. 

4. 

5. 

6. 

7. 
8. 

9. 

YouCanWin :ShivKhera,MacmillanBooks 

7HabitsofHighlyeffectivepeople:StephenCovey,FreePress 

BusinessCommunication,BuildingCriticalSkills:KittyLocker&Kaczmarek,McGraw-Hill/Irwin  

JohnCollin 

JennyRogers 

RamanSharma 

:PerfectPresentation,VideoArtsMarshal 
:EffectiveInterviews,VideoArtsMarshal 

:TechnicalCommunications,Oxford 

SharonGerson,StevenGerson:TechnicalWritingProcessAndProduct,Pearson,EducationAsia,LPE 

R.Sharma,K.Mohan,:BusinessCorrespondence&ReportWriting,TAGMcGrawHill 

VideoForTechnicalEducationCatalog:NationalEducationandInformationFilmsLtd.,Mumbai. 
10. ManagementTraining&DevelopmentCatalog:NationalEducation&InformationFilmsLtd.Mumbai. 

11. XEBEC,PresentationBook1,2,3:TataMcGraw-Hill  

12. TimHindle :ReducingStress,EssentialManagerSeriesDK,Publishing 

13. SheilaCameron :BusinessstudentHandbook,PitmanPublishing 

14. Dr.R.L.Bhatia :ManagingtimeforcompetitiveEdgeLorayneLucas,ñMemoryBookò 

15. RobertHeller :Effectiveleadership,EssentialManagerseriesDK,PublishingNewstrom 
16. KeithDavis :OrganizationalBehaviorTataMcGraw-Hill  

 



 

 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

Thiscourseintendstodevelopthebasicawarenessofmanagementfunctionsandvariousdimensionsoforg
anizationallife. Italso attemptstoprovideexposureoftheethical dilemmain managementpractices. 

 
CourseStructure: 

 

 Introduction- Concept of Goals, Resources, Efficiency & Effectiveness; Introduction to 
Management disciplineand activity,ManagerialRolesand Skills 

 

Management Thought and Thinkers-Details: Scientific Management (F.W.Taylor, Gantt, 

Glibreths.); ClassicalOrganization Theory (Henry Fayol, C.I.Barnard, M.P.Follet, Max 
Weber); Neo-Classical Theory (Human RelationsMovement & Hawthorne Experiments, 
Behavioural Theory, Social Systems Theory- Niklas Luhmann) 
SystemsApproach;ContingencyApproach 

 

DecisionMaking-
Phases,stepsofDecisionMaking;Natureofmanagerialdecisionmakinganditstypes;Conditio
ns
 o
f Certainty, Risk and Uncertainty; Bounded rationality (Herbert Simon); Barriers to 
decision making;IndividualandGroupDecisionmaking. 

 

Management Process (A)- Planning (its NatureScope; Steps; Principles; Types of plans); 
Organizing (StructuralandSystemic dimensions;Authority, Responsibility& 
Accountability; Work division;Span of Management;Delegation; Decentralization; 
Coordination; Formal & Informal Organizations; Forms of Formal 
OrganizationalStructures, Importance ofDirection) 

 

Management Process (B)- Communication ( its Importance; Types; Process; Channels; 
Barriers; CommunicationNetworkinorganizations-vertical, horizontal,diagonal&informal) 

Controlling (its Meaning, Steps, Importance, Sources, Designing the control process, 
Effectiveness of ControlSystems) 

 Issues of Relevance-Transnational environment and perspectives of business, Quality 

Management ï basic insightsof prominent thinkers, Quality of Work Life ( QWL); 
Japanese Management, Search for Excellence. Human Valuesin Management ïIndian 
perspectives, values for managers, ethical dilemma in Management, Self ï 
development,lessonsfromAncient Indiantraditions. 

 
REFERENCE 

 
1. JamesF.Stoner,etal :Management,PearsonsEducationDelhi 
2. HaroldKoontzHeinzWeihrich:Management,TataMcGrawHillPub.Co.,Delhi 
3. R.N.Singh :ManagementThouht&Thinkers,S.C.&Co.,Delhi 
4. S.K.Chakraborty :ManagementByValues,OxfordUniv.Press,Delhi 
5. AmitaiEtzioni :ModernOrganizations,PHI,NewDelhi 
6. D.R.Prasad,V.S.Prasad&P.Satyanarayana:AdministrativeThinkers,SterlingPub.Delhi 
7. PriniplesofManagement :GeorgeR.Terry&S.G.Franklin,AITBS,Delhi 
8. EssentialsofManagement :JosephL.Massie,PHI,NewDelhi 
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PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3) 
Writeup,PresentationandParticipation 

30 

TotalMarks 100 



 

 

 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

The basic objective of this course is to make the students aware of the various economic 
issues that they are expected toface as managers at the firm level and to equip them with 
the tools and techniques of economic analysis for improvingtheir decision-makingskills. 

 
CourseStructure: 

NatureandScopeofEconomics-

MicroEconomicsandMacroEconomics.ManagerialEconomicsanditsrelevance 
 in business decisions. Fundamental Principles of
 Managerial Economics - Incremental Principle, 
MarginalPrinciple,OpportunityCostPrinciple,DiscountingPrinciple,ConceptofTimePerspec
tive.Equi- MarginalPrinciple. 

 Demand Analysis and Demand Forecasting-Theory of Demand. Types of Demand and their 
characteristics.Utility Analysis.Cardinal Utility and Ordinal Utility.Elasticity of Demand and its 
measurement.Price Elasticity.Income 
Elasticity. Arc Elasticity.Cross Elasticity and Advertising Elasticity.Estimation
 of Revenue.AverageRevenue.MarginalRevenueand 
ElasticityofDemand.TechniquesofDemand Forecasting. 

 Indifference Curve Analysis-Concept and Properties of Indifference Curves.Income 
Effect.Substitution Effectand Price Effect.Income Consumption Curve and Price 
Consumption Curve.Derivation of Demand 
Curve.SuperiorityofIndifferenceCurveAnalysisoverUtilityAnalysis. 

Cost     Analysis-Concept      of      Cost      and      Cost      Classification.Accounting      Cost      
and      Economic 
Cost.LawofVariableproportions - Increasing, Decreasing and Constant Returns. Cost 
output relationship in the short- run.Cost outputrelationshipin theLong-run,Production 
Functions.ISO-Cost Curves andtheirsignificancein cost 
analysis.EconomiesofScale.Least Cost CombinationConcept. 

MarketStructureandProductPricing-
PerfectandImperfectMarketStructures.ConditionsofPerfectCompetition.Price of a 
Product under demand and supply forces.Equilibrium Price.Price behaviour and 
timeelement.Market Price and Normal Price.Pricing under Perfect Competition.Prices 
under short-run and Long- 
run.PricingunderMonopolyandMonopolisticCompetition.PricingunderOligopoly.KinkedDeman
dCurve.Discriminati ngPrices. 

FactorPricing-Pricingoflabourasafactorofproduction.Marginalproductivitytheoryoffactorpricing. 
Profit Analysis and profit Forecasting-Concept of Profit.AccountingProfit and Economic 

profit.Theories ofProfit.Dynamic Theory of Profit.Riskand Uncertainty-Bearing Theory of 
Profit.Innovation Theory of 
Profit.ProfitForecastingandManagementofProfit.ProfitStandardsandtheproblemsrelatingt
oProfitMaximization. 

 National Income-Definition of national income. Product and money flows. Measurement 
of National Income ïNet output or value method.Factor Income method.Expenditure 
method.Choice of Methods.Growth 
andcompositionofIndiaôsNational Income. 

RecentEconomicIssuesandDevelopments: 

REFERENCE: 

1. Thomas&Maurice :ManagerialEconomics-ConceptsandApplications,IrwinProfessionalPub 
2. Haynes, Mote&Paul :ManagerialEconomics,McGrawHillPublication 
3. DeanJoel :ManagerialEconomics,Prentice-Hall 
4. GuptaG.S. :ManagerialEconomics,TataMcGrawHillPublication 
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5. KoutsoyiannisA :ModernMicroeconomics.Macmillan, 
6. DiwediD.N. :ManagerialEconomics,PearsonEducationIndia 
7. Petersen,LewisandJain:ManagerialEconomics.Pearson EducationIndia 
8. SalvatoreDomonik :PrinciplesofMicroeconomics,Prentice-Hall 
9. Varshney&Maheshwari:ManagerialEconomic, Sultan Chand&Sons 
10. Stonier&Hague :ATextBookofEconomicTheory, Pearson 
11. Mankiw :Economics-PrinciplesandApplication,CengageLearning. 
12. Slowman&Sutcliffe :EconomicsforBusiness,PearsonEducation 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements (carrying 14marks), which are to be explained with 
reasons in not more than 50 words. In addition, there will be four alternate sets 
ofquestions,outofwhich onesetwillbelonganswertypeand twowillhavetwo 
partsA&B.Thelast question (14 marks) 
willbeshortnotetypecontainingfouroptionsoutofwhich anytwo optionsarerequired 
tobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)
 Writeup,PresentationandParticipation 

30 

TotalMarks 100 



 

 

Technological Environment in India- Technology &   competitive Advantage Changing technological 
environmentinIndia,inhouseR&DinIndianIndustries,differenceinthelevelsofscience&technologyacrosscountries, 

 

NaturalEnvironment -Environmentalprotection&sustainableIndustrialdevelopment,EnvironmentalDegradation, 

Environmentalpolicy,EMSStandard, ISO 1400, EnvironmentalAuditing,clearance by permissionsfor 

establishinganIndustryEnvironmental, concernsindevelopingcountries 
 

Issues of Relevance-Public & private sector in Indian Economy ïtheir division, role, performance & 

problems,Privatization & disinvestment -meaning, rationale & evolution of privatization policy in India, Joint sector 

& co-operativesector. 

 
REFERENCE: 

 
1. N.K.Sharma:BusinessEnvironmentinIndia,PinnacleTechnology 

2. KAshwathappa:EssentialsofbusinessEnvironment,McGrawHillEducation 

3. F.Cherunillam:BusinessEnvironment,HimalayaPublication 

4. Dutt&sundaram:IndianEconomy,S.ChandPublisher 

5. Vatsyanam:IndianSociety&SocialInstitutions,AtlanticPublishers 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

The course aims at providing an overview of various dimensions of business environment. 
It seeks to familiarize thestudents with various aspects of economic, social, political & 
cultural environment of India. It intends to provide a deeperunderstanding of the 
environmental factors as they influence the Indian business enterprises. Case studies as 
pedagogicaltoolwould beused to introducethestudentsto the environmentin whichthe 
businessesoperate. 

 
CourseStructure: 

 

Introduction- Concept, Characteristics, dimensions and relevance of Business environment. 
Types of environment:internal&external environment,micro andmacro environment. 

 

Globalization&itsimpactonIndianEconomy-
Meaning&levelsofglobalization,FactorsInfluencingGlobalization, 
Globalizationstrategyforacompany,GlobalizationinIndia. 

 

EconomicEnvironment-
NatureandStructureofIndianEconomy.Developmentstrategiesofeconomicdevelopment in 
India since Independence. Economic Planning and control in India. Broad policies and 
strategiesrelating to Agriculture, Industry, SMEs, KVIC, etc and their effects on 
business. Effects of Monetary policy,FiscalPolicy ,Union & State Budget on business. 
Macroeconomic scenario and its appraisal in the pre and post Reformperiod. 

 

PoliticalandLegalEnvironment-

BasictenetsoftheIndianConstitution,ReviewoffunctionsofPoliticalinstitutioninIndia- 
Legislature,Executive&Judiciary,theirinfluenceonIndianBusiness,Centre-
Staterelationshipsevolvingrole ofstate/government. 

 

Social & cultural environmentIn India-Salient featuresof Indian society ï

class&castestructure of Indiansociety , Secularism in Indian Society , Rural ï Urban 
differences , Joint family system, Business Participation insocial & cultural affairs , Size 
& growth rate of population ,Age structure of population, Demographic dividend & 
itsimpactonbusiness&growth.Effectsofsocietyandculture onbusiness. 
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PATTERNOFEXAMINATION: Mark

s 
TheTheorypaperwillconsistofoneshortanswertypequestioncontainingsevenTrueorFals
estatements(carrying14marks),whichar 
etobeexplainedwithreasonsinnotmorethan50words.Inaddition,therewillbefouralternat
esetsof 
questions, out of which one set will be long answer type and two will have two parts 
A & B.The last question (14 marks)willbeshortnotetypecontainingfour 
optionsoutofwhich anytwo options arerequired tobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2 
bestoutof3)Writeup,PresentationandParticipation 

30 

TotalMarks 100 



 

 

 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 

Theobjectiveofthecourseistomakethestudentsfamiliarwithbasicstatisticaltechniquesandtheirapplic
ationsinmanagerialdecision making. 

CourseStructure: 

Statistics: An Overview-Importance for learning statistics for mangers. Statistical thinking and 
analysis, Types ofStatisticalMethods, Importanceandscopeofstatistics, 
especiallyinBusinessManagement 

Fundamentals of Probability-Concept of probability, Definition of probability, Counting rules for 
determining 
thenumberofoutcomes,Rulesofprobabilityandalgebraofevents.Probabilitytreediagram,TheBayes
ôTheorem 

Probability Distributions-Probability distribution
 function, Cumulative probability distribution
 function, Expectedvalue and variance of a random variable, discrete probability 
distributions ï Binomial and Poisson, 
Continuousprobabilitydistributionï
Normal,ApproximationofBinomialandPoissondistributionofNormaldistribution 

Statistical Decision Theory-Steps in decision theory approach. Types of decision making 

environments, decisionmaking under uncertainty, Decision making under risk, Posterior 
probabilities and Bayesian analysis, Decision treeanalysis 

Measure of Central Tendency-Objectives of averaging. Requisites of measure of central 
tendency. Mathematicalaverages ï arithmetic mean (simple and weighted), geometric 
mean , harmonic mean. Averages of 
position-medianandmode. Partition values- quartiles, deciles andpercentiles. 
Relationshipbetweenmean,median 
andmode.Comparisonbetweenmeasuresofcentraltendency. 

Measure of Dispersion-Significance of measuring dispersion (variation). Classification 
of measure of dispersion.Distancemeasures-
rangeandinterquartilerangeordeviation.Averagedeviationmeasures- 
meanabsolutedeviation, Variance and standard deviation. Chebyshevôs theorem. 
Coefficient of variation. Skewness, Moments andKurtosis: Measures of Skewness, 
Moments ï moments about mean, moments about arbitrary point, moments aboutzero 
ororigin.MeasuresofKurtosis. 

Importance of Index Numbers in business studies:Different methods of constructing Price 
and Quantity 

IndexNumbers.Fixed Baseand ChainBaseIndexNumbers.ProblemsofreversibilityinIndex 
Numbers. 

Analysis of Time Series: Components of a Time Series. Determination of secular Trend and 
Seasonal Variations inbusinessdata.Least SquaresMethodasaTool forForecasting. 

Test of Significance and its Designing:Null Hypothesis and Level of significance.Concept of 
Standard Error ofMean.ConfidenceLimits. 

Tests of   Variables   and   Proportions:Studentôs   ótô   test   in   smallsamples.Application   of   
X2   test.Testing 

ofcoefficientsofCorrelation.AnalysisofVariance.LatinSquare Design 

Correlation and Regression Analysis:Karl Pearsonôs Co-efficient of Correlation and 
Spearmanôs Coefficient ofCorrelation by Ranking Method.Concept of Regression and 
the difference between Correlation and 
Regression.LinesandEquationsofRegression.Regressionasa PredictingTool. 

 
REFERENCE 

1. AlanBryman,EmmaBell :BusinessResearchMethods,OxfordUniversityPress 
2. DonaldR,Cooper,PamelaSSchindler:BusinessResearchMethods,TataMcGraw-Hill Education 
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3. MarkSaunders,PhilipLewis,AdrianThornhill:ResearchMethodsforBusinessStudents,PrearsonsE
ducationIndia 

4. LevinRI&RubinD.S.. :StatisticsforManagement,PHI,NewDelhi 
5. Davis &Pecar :BusinessStatisticsusingExcel,OxfordUniversityPress 
6. SharmaJ.K. :BusinessStatistics,Pearson,NewDelhi 
7. Beri :StatisticsforManagement,TMH,NewDelhi 
8. GuptaS.P.&GuptaM.P. :BusinessStatistics,SChand&Sons,NewDelhi. 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3) 
Writeup,PresentationandParticipation 

30 

TotalMarks 100 



MB 115 ACCOUNTINGANDFINANCIALANALYSIS  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The main objective of this course is to acquaint the students with fundamental concepts and 
processes of accounting sothat they are able to appreciate the nature of item presented in 
the annual accounts of a firm.Further, it aims atfamiliarizing the student with those 
significant tools and techniques of financial analysis, which are useful in theinterpretation of 
financial statements.These tools and techniques form an important part of management 
planning andcontrolsystems.Thus,thecoursedoesnot intend tomakethe 
studentsexpertaccountant. 

 
CourseStructure: 

FinancialAccounting:Definition,Natureand ScopeofAccounting. AccountingPrinciples. Accounting 
Concepts 

- Business Entity, Money Measurement, Going Concern, Cost Periodicity, Matching and 
Realization, AccountingConventions - Consistency, Full Disclosure, Conservatism and 
Materiality. Difference between accounting 
conceptsandconventions.IndianAccountingStandards.Differencebetweentraditionalandm
odernaccounting. 

Orientation in Accounting:Double Entry System and Recording of Transactions into the 
Journals.PostingTransactionsintoLedger.Sub- 
divisionofJournals.PreparationsofTrialBalance.CapitalandRevenue.Preparation of 
Annual Accounts - Profit and Loss Account and Balance Sheet.Adjustment Entries.Form 
ofCompany Annual Accounts as per Companies Act. Segment Reporting. International 
Financial Reporting Standards.(NO QUESTION TO BE ASKED AT THE 
EXAMINATION FROM THIS PART.BUT MAY FORM PART 
OFCLASSTESTS/QUIZZES). 

Analysis of Financial Statement:Financial Statements - Meaning, Nature and 
Limitations.Meaning of FinancialAnalysis.Significance of Financial Analysis to Different 
Parties.Vertical vs. Horizontal Analysis.Internal 
Vs.ExternalAnalysis.Trend percentagesand Commonsize statement. 

Techniques of Financial Analysis:Accounting Ratios - Meaning, Significance and 
Limitations.Classification,Computation and interpretation of Liquidity Ratios, Leverage 
Ratios, Activity/ turnover Ratios and ProfitabilityRatios. Du-point Analysis. Funds Flow 
Statement - Meaning and Need.Preparation and Interpretation. Cash FlowStatement-
Meaning, Need,Preparationand Interpretation. 

Valuation of Assets: Valuation of Shares - Need and Methods. Asset Backing and 
Yield.Valuation of Goodwill -Need 
and Methods.No. of years Purchase of Average Annual Profit.No. of Years Purchase of 
Average AnnualSuper Profit, Capitalization of Super Profit and present Value of 
expected Super Profit.Valuation of Inventory - 
NeedandMethods.FirstinFirstout(FIFO).LastinFirstout(LIFO).Averagecost.SpecialIdentifi
cation. 

Price Level Changes and Accounting:Problems created by changing price 
level.Introduction to approaches topriceleveladjustments-
CurrentPurchasingPower/IndexNumber and CurrentCost. 

CurrentIssues:ForensicAccounting,MoneyLaundering,Financialintelligence. 
 

REFERENCE 
 

1. H.G.Guthman:FinancialStatementsAnal
ysis,PHI 

2. Myer
 :FinancialStatementsAnalysisPHI 

3. RobertAnthony&Reece:Manage
mentAccounting- 
Text&Cases,RichardD.Irwin, 

4. MortonBacker



MB 115 ACCOUNTINGANDFINANCIALANALYSIS  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 :ModernAccountingTheory,PHI 
5. Roy, A.Foulke:FinancialStatement 

Analysis,McGraw-Hill 
6. Shukla & Grewal : Advanced 

Accounts , S. Chand 
&CompanyLimited 

7. Mukherjee & Roy: Studies in 
Accounting Theory, 
WorldPressPvt.Ltd.Calcutta 

8. Jain&Narang:AdvancedAccount
ancy,KalyaniPu blishers 

9. Khan&Jain:ManagementAccountin
g,TataMcGraw- HillEducation 

10. Bhandari & Kulshrestha :Essays 
in Accounting, SahityaBhawan 

11. Roy G.D. : A Survey of 
Accounting Ideas , Alpha 
Pub.Concern 

12. SehgalA.,SehgalD.:TaxmanôsFinancialAccounti
ng 

13. Bhattacharya S.K. & Dearden : 
John :Accounting 
forManagement, Vikas 
PubHouse 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements (carrying 14marks), which are to be explained with 
reasons in not more than 50 words. In addition, there will be four alternate sets 
ofquestions,outofwhich onesetwillbelonganswertypeand twowillhavetwo 
partsA&B.Thelast question (14 marks) 
willbeshortnotetypecontainingfouroptionsoutofwhich anytwo 
optionsarerequired tobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3) 
Writeup,PresentationandParticipation 

30 

TotalMarks 100 



MB 116 MARKETINGMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

This course intends to provide an experienced-based approach to marketing theory and its 
practical application. Thecourse is designed to enable the students to learn the basic of 
marketing. Topics of the syllabus shall be addressed anddiscussed 
fromanapplicationoriented perspective. 

CourseStructure: 
 

1. ConceptualFrameworkofMarketing: 
Concept,Meaning,definition,nature,scopeandimportanceofmarketing;Marketingconceptanditsev
olution; 

2. Coreconceptsof marketingï 
Need,Want,Desire,Benefits,Demand,Value,Exchange, 
GoodsïServicesContinuum,Product,Market 
CustomerSatisfaction,CustomerDelight. 
ApproachestoMarketingïProductïProduction-SalesïMarketingïSocietalï

Relational.ConceptofMarketingMyopia. 
Sellingversusmarketing. 

HolisticMarketingOrientation&CustomerValue 
Adaptingmarketingtonewliberalisedeconomy-

Digitalisation,Customisation,Changingmarketingpractices 

3. MarketAnalysisandSelection: 

 Nature, Process and Contents of Marketing Plan - Marketing environment ï macro 
and micro components and their impacton marketing decisions; The changing 
marketing environment, Controllable and Uncontrallable factors effecting 
marketingdecisions, Analyzing needs and trends in Political , Economic, Socio-cultural and 
Technical Environment ï PEST Analysis,Micro Environment ï 
Industry&Competition.ConceptofMarket Potential&Market Share 

Concept,Characteristicsofconsumerandorganizationalmarkets,BuyerBehaviour,5stepBuyerde
cisionprocess 

Definition,Need&Benefits.Basesformarketsegmentationofconsumergoods,industrialgoodsands
ervices.Segment,Niche&LocalMark eting,Effectivesegmentation 
criteria,Evaluating&Selecting 

TargetMarkets,ConceptofTargetMarketand 
Positioninganddifferentiationstrategies,ConceptofpositioningïValueProposition&USP. 
MarketingInformationSystem,Strategicmarketingplanningandorganization. 

3. MarketingMix: 

Product Decision- Concept of a product; Classification of products; Major product 
decisions; Product line and product mix;Branding; Packaging and labeling; Product 
life cycle ï strategic implications; New product development and consumeradoption 
process. 

Price Decision- Concept, and Meaning of Price and Pricing, Significance of Pricing 
Decision, Factors affecting 
pricedetermination;PricingMethodsandTechniques,Pricingpoliciesandstrategies;Discountsa
ndrebates. 

PlaceDecision- 
Nature,functions,andtypesofdistributionchannels;Distributionchannelintermediaries;C
hannelmanagementdecisions,Marketin gchannelsystem-
Functionsandflows;Channeldesign,Channelmanagement-Selection, Training, 
Motivation and evaluation of channel members; Channel dynamics - VMS, HMS, 
MMS; Marketlogisticsdecisions. 

PromotionDecision-CommunicationProcess;Promotionmixï
advertising,personalselling,salespromotion,publicityand 
publicrelations;Mediaselection;Advertisingeffectiveness;Salespromotionï
toolsandtechniques. 

EmergingConceptsinMarketingManagement: 

REFERENCE 



MB 116 MARKETINGMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

1. PhilipKotler:MarketingManagement,Pear
sonEducation/PHI. 

2. Stanton
 :FundamentalsofMarketing,McGrawHill 

3. RajanSaxena
 :MarketingManagement,TataMcGrawHill
. 

4. PhilipKotlerandGaryArmstrong:Principles
ofMarketing12thEdition, 
PearsonEducation,PHI 

5. Ramasamy&Namakumari:MarketingMa
nagement,MacmilanIndia. 

6. S.Jayachandran:MarketingManagement
,TataMcGrawHill 

7. RampalandGupta:CaseandSimulationsi
nMarketing,Golgatia,Delhi 

8. EtzelWalker:FundamentalsofMarketingS
tanton,Tata-McGrawHill, NewDelhi 

9. McCarthy E.J : Basic Marketing: A 
managerialapproach, 
Irwin,NewYork. 

10. BoveeandJohn Thill:Marketing,McGraw-Hill 
11. Kotler, 

Lilien&Moorthy:MarketingModel
s,Prentice- HallofIndia 

12. H.Kaushal : Case Study 
Solutions Marketing, 
MacmillanPublishersIndiaLtd. 

13. WilliamD.PerreaultJr
 :BasicMarketing,McGraw- 
HillCompanies,Inc 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements (carrying 14marks), which are to be explained with 
reasons in not more than 50 words. In addition, there will be four alternate sets 
ofquestions,outofwhich onesetwillbelonganswertypeand twowillhavetwo 
partsA&B.Thelast question (14 marks) 
willbeshortnotetypecontainingfouroptionsoutofwhich anytwo optionsarerequired 
tobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB 117 HUMANRESOURCEMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

The present course aims at familiarizing the participants with various aspects of HRM. It 
aims at providing a rich fund ofcontemporary knowledge , time tested principles, basic 
concepts, emerging ideas, evolving theories, latest technique,ever 
changingprocedures&practicesinthe field ofHRM inacomprehensiveway. 

CourseStructure: 

Humanresourcemanagement;Meaning,definition,scope,ObjectivesandfunctionsofHumanR
esourceManagement,Evolu tion ofHRM,relevanceof study ofHRM,Personnel 
Management vs.HumanResourceManagement,ChallengesofHRM, 
HRMenvironment;Strategic HRM. 

HumanResourcePolicy-Meaning,definition,importance,characteristicsofgoodHRPolicy. 
HumanResourcePlanning-Meaning,definition,importance,characteristicsofgoodHRfactorsaffecting 

HRPlanning, barriersofHRPlanning, HRPlanningprocess 
Job AnalysisAnd Design- 

meaning,definition,processofjobanalysis,problemsinjobanalysis,jobdesign;factorsaffecting
jobdesign, 
processofjobdesign,contemporaryissuesinjobdesign. 

HumanResourceAcquisition 
Recruitment;meaning,definition,importance,factorsgoverningrecruitment,recruitmentprocess. 
Selection;meaning,definition,stepwiseselectionprocess,barrierstoselection,selectioninIndiancont

ext, 
Placement;meaningandpurpose,problemsinplacement 

InternalMobility:Promotions,transfersandseparations;purpose,principles,types,reasons,ofpromotio
nsandtransfers.Lay-off, resignation,dismissal or discharge, retrenchment and VRS 

Orientation;meaningandpurpose,typicalorientationprograms,requisites,evaluationandproblemsof
orientation 

Training and Development: Nature of Training and Development; Inputs in Training and 
Development; Gaps 
inTraining; Training and Development as source of competitive Advantage, Training Process; 
Deriving InstructionalObjectives, Designing, Implementationand Evaluationofthe 
TrainingProgram. 

 Performance Appraisal-Performance Appraisal; Meaning and Definition & Objectives; 
Performance Appraisaland CompetitiveAdvantage;AppraisalProcess; 

Job Evaluation; Scope, Process and Methods of Job Evaluation, Pitfalls of Job 
Evaluation; Alternative to 

JobEvaluation 

EmployeeRemuneration;ComponentsofRemuneration;WagesandSalaryIncentives;Fringe
Benefits;Perquisites ;Non Monetary Benefits ; Importance of an Ideal Remuneration 
System ;Factor Influence 
EmployeeRemuneration;ExternalFactors;InternalFactors;RemunerationPlansandBusine
ssStrategy;DevisingaRemune ration Plan ; Challenges of Remuneration ; Wage Policy in 
India; Concepts of Wages ; Minimum Wages ;Fair Wages;LivingWages 

Incentive payments; Incentives Payments ; Meaning and Definition ; Importance ; 
Prerequisites for an EffectiveIncentives System ; Scope ofIncentives System ; Types of 
Incentives System; Employee benefits and services;meaning,definition,types, 
significance,administrationandfutureofemployeebenefitsand services. 

Human Resource Management and Ethics; nature, importance and relevance of HRM 
ethics, ethical issues inHRM, HRAudit;nature,benefit, scope and approachesto HRAudit 

EmployeeWelfare;MeaningandDefinition,MeritsandDemeritsofWelfareMeasures,TypesofW
elfareActivities;WelfareM 
easuresInsidetheWorkPlace,WelfareMeasuresOutsidetheWorkPlace,Intra-
muralFacilities, Extra-mural Facilities, 
Welfare Facilities by the Government, Welfare Activities by the Trade 
Unions,WelfareWorkbyVoluntaryAgencies,StatutoryandNon-



MB 117 HUMANRESOURCEMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

statutory,StatutoryProvisions, Non-statutoryBenefits. 

REFERENCE: 
 

1. VSPRao 
:HumanresourceManagement,ExcelBook
s,NewDelhi 

2. KAshwathappa:Text&CasesinHumanRes
ourcesManagement 
, TataMcGraw Hill 

3. ArunMonappa:ManagingHumanresource
s,McMillan 

4. KeshoPrasad:StrategicHumanResource
Management,Prentice Hall India 

5. RonaldR.Sims:HumanresourceManage
ment,IndianAssociat ed Press 

6. GaryDessler 
:HumanresourceManagement,PearsonEducatio
n India 

7. WayneMondy 
:HumanresourceManagement,PearsonEducatio
n India 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements (carrying 14marks), which are to be explained with 
reasons in not more than 50 words. In addition, there will be four alternate sets 
ofquestions,outofwhich onesetwillbelonganswertypeand twowillhavetwo 
partsA&B.Thelast question (14 marks) 
willbeshortnotetypecontainingfouroptionsoutofwhich anytwo optionsarerequired 
tobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



 

 

MeaningandimportanceofCommunicationinbusiness,theprocessofCommunication,modelsofCommunication,typesofin 
formationorder,advise,suggestion, motivation,persuasion, warningandeducation. 

 

Channelsofcommunication-theireffectivenessandlimitations,mediaofcommunication,barriersofcommunication, 

approaches to effective communication, and tools of communication: diction, sentence, 
paragraph,punctuationandreport writing. 

 

Group Communication through Committees-Conference Seminar, Symposia and Other Formal 
CommunicationwithPublicAtLarge; InterviewsandGroup Discussion 

 

SpecificofbusinessCommunication-essentialsofeffectivebusinessCommunicationstructureofbusinesscorrespondence: 

inquires and replies, orders and their executions, complaints and adjustments, credit and statusinquires, 

agencylettersandsalesletters. 

Strategies to improve reading skills-speaking skills, listening skills;guidelines to 

effectivepublicspeaking;developingjob application-coveringletter, resume, interviewing:negotiatingthejob offer. 

 

REFERENCE 

1. Lesikar,Petit&Flately 
2. Poe&Fruchling 

3. Taylor 

4. Diwan&Aggarwal 

5. Baugh,Frrayer&Thomas 

:LesikearôsBasicBusinessCommunication,TataMcgrawHill 
:BasicCommunication;AITBS 

:EnglishConversionPractice;TataMcgrawHill 

:BusinessCommunication;Excel 

:HowtowritefirstclassBusinessCorrespondence;VivaBooks 

 

 
 

CourseObjective: TotalPeriods:20(2Credits) 

 
Thiscourseintendstodevelopgoodcommunicationskillsinstudentsfortheir futurejobs andendeavors 
inthecorporatewordso thattheycangainacuttingedgeovertheir othercounterpartswithinthecountryand 
acrosstheglobe. 

 
CourseStructure: 

 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 

 
 

BUSINESSCOMMUNICATION LAB: BASSED ON COURSE; 

BUSINESSCOMMUNICATION  MB 118 



MB AOC II  GEO-POLITICSANDWORLDTRADINGSYSTEM  

CourseObjective: TotalPeriods:20(2Credits) 

 

 

 

Tosensitizethelearnersabouttheworldofgeopoliticsthathasastronginfluenceinthelivesof 
allcitizensoftheworld&tomakethemawareabouttheimplicationsofabusinesseffortinthecontextof
agivengeopoliticalenviron ment. 

 
CourseStructure: 

 
 

 

GlobalPoliticalandlegalenvironment 

Tradingwithenemy 

InternationalOilpolitics 

Tradeinstrategicmaterials 

Technologytransferandgeopoliticalconsiderations 

TradeandpeacemovetogetherïIndia,China &EastAsiacaseinpoint 

Foodsupplyforgeopoliticalinfluence 

EmergenceofMultinationalsascontroltools 

 
REFERENCE 

 

Newspapersandperiodicals 

WebsitesandjournalsofIMF, WorldBank,WTO,UNOetc. 



MB 211 ORGANIZATIONALBEHAVIOUR  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

Leadership &  Organizational Change-Concept, Trait, Behavioural and Contingency (Fiedler, Hersey& 
Blanchard)theories;leadershipstyles, successful&effective leadership. 

 

OrganizationalChange:concept,resistancetoandmanagingchange. 

 
REFERENCE 

1. LaurieJ.Mullins 
2. IanBrooks 

3. StephenP Robbins 

4. L.M. Prasad 

5. KiethDavis 

6. FredLuthans 

:EssentialsofOrganizationalBehaviour,PearsonLearning 
:OrganizationalBehaviour,PearsonLearning 

:OrganisationalBehaviour,PrenticeHallInc. 

:OrganisationalBehaviour,SultanChand&Sons 

:OrganisationalBehaviour,McGrawHill 

:OrganisationalBehaviour,McGrawHill 

 

Thepresentcourseaimstodeveloptheinterpersonalabilitiesinthestudents.Itaimstodevelopanintim
ateunderstandingofthe individual and groupbehavior. 

 
CourseStructure: 

Understanding Organization, Behaviour & OB-Organization as a Social Unit, Concept of 
Learning Organization,Roles & Skills of Managers. Knowing Behaviour- approaches to 
understand it (Cognitive, Behaviouristic & SocialCognitive) Field of OB: Individual, 
Groups & Systems as building blocks, contributing disciplines, Challenges 
&OpportunitiesofOB. 

 

Bases of Individual Behaviour-Basic individual differences (ability & biographical 
characteristics); Personality:Meaning, ñBig ïFiveò Personality Traits, MBTI. Perception: 
Meaning, Role of Object, Environment and Observer;Judging Others. Learning: 
Meaning, Theories: Classical Conditioning, Operant Conditioning & Social 
Learning;Methodsto shapeBehaviour(reinforcement, punishment, &extinction), OBMod. 

 

Individual Behaviour in Organization-Attitudes: Components, functions, changing attitudes, 

work attitudes 
(Jobsatisfaction&OrganizationalCommitment)Motivation:Concept,ContentTheories(Maslow,Her
zberg,McClelland, McGregor); Process Theories (Vroomôs Model); Contemporary Theories: 
(Equity Theory, AttributionTheory). Creativity:Nature,processand itsfacilitationonorganization. 

 

GroupsinOrganization-

Groups;Types,theirdevelopmentstages,conceptofrole,status,normssizeandcohesiveness. 
Group decision making techniques, Group Think & Group Shift ; Transactional Analysis; 
Four Lifepositions.Influence,Power&Politics:Conceptof
 influence,ba
sesof 
power,politicalbehavior:concept&contributingfactors.Stress&Conflict:meaning&causesofstres
s,typesofconflicts(intr aindividual&interactive), coping strategies for stress & conflict; 
negotiation skills. Communication: Process, types, barriers;Grapevine 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PATTERNOFEXAMINATION: Mark



MB 211 ORGANIZATIONALBEHAVIOUR  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



 

 

 

 

MB 212 BUSINESSRESEARCHMETHODS 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

This course gives a comprehensive introduction to the subject of business research 
methods. The objective of this courseis to develop the research skills of the students in 
investigating the business problems with a view to arrive at 
objectivefindings,interpretationofdataandconclusionsoftheirinvestigationintheformofsystemat
icreports.Further,acquaintin g students with all modern and universally applied research 
concepts, tools and techniques and encouragingthemto applytheir acquired 
theoreticalknowledge toreal-lifesituationsareparamountcourseobjectives. 

 
CourseStructure: 

Introduction to Business Research-Meaning and Significance of Research in Business; 
Different Approaches toResearch ï Scientific Methods and Non-scientific Methods; 
Types of Business Research; The Research Process;EthicsinBusinessResearch. 

 

The Research Problem and Design-Formulation and Definition of Business Research 
Problem; Formulation ofResearch Hypotheses, Business Research Design ï Meaning 
and Formulation; Research Design Classification ï Exploratory Research Design 
(Secondary Data & Qualitative Research), Descriptive Research Design (Survey 
&Observation)and 
CausalResearchDesign(Experimentation);PotentialSourcesofErrorsinResearch 

 

SamplingDesignand MeasurementTechniques-TheSamplingDesign Process; Types of 

SampleDesignïProbability and Non-probability Sampling Designs; Size of Sample; 
Sampling Errors; Concept of Measurement andScaling;ImportantScalingTechniquesï
ComparativeandNon-comparative;ReliabilityandValidityofMeasurement. 

 

DataCollectionToolsandDataProcessing-

QuestionnairesandObservationForms;QuestionnaireDesignProcess; Collecting Primary
 Data through ï Observations, Semi-structured
 Interviews, In-depth Interviews andQuestionnaire;Processingof 
ResearchDataï Editing,Coding,Classificationand Tabulation 

 

AnalysisofData-Exploring,DisplayingandExaminingData;BasicDataAnalysisï
DescriptiveStatistics;Univariate Statistics ï Hypotheses Testing;
 Bivariate Analysis ï Test of Differences and
 Measures of Association;MultivariateAnalysis. 



 

 

 
 

PATTERNOFEXAMINATION: Mark
s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 

Business Research Report-Importance of the Report & Presentation; Business Report Format; Report Writing; 
OralPresentation;ResearchFollow-up 

 

Research Project-The student or group of students needs to apply this course learning in a real research project oftheir 
interestareawith submissionofresearchprojectreportand classpresentationofthesame. 

 
REFERENCE 

1. 
2. 

3. 

4. 

5. 

6. 

7. 

8. 
9. 

CooperandSchindler:BusinessResearchMethods, TataMcGrawHill,NewDelhi 

MalhotraN.K. :MarketingResearchï AnAppliedOrientation,PearsonEducation,NewDelhi 

WilliamG.Zikmund:BusinessResearchMethods, CengageLearning,NewDelhi 

Saunders,Lewis&Thornhill:ResearchMethodsforBusinessStudents,PearsonEducation,NewDelhi 

PanneerSelvam 

BeriG.C 

Karlinger,FredN. 

Mohsin,S.M. 

Tull&Hawkins 

:ResearchMethodology,PrenticeHallofIndia,Delhi 

:MarketingResearch,TataMcGrawHill,NewDelhi 

:FoundationsofBehaviouralResearch. 

:ResearchMethodsinBehaviouralResearch. 
:MarketingResearch,PrenticeHallofIndia,Delhi 



 

 

Waiting  Line :Introduction, Basic Characteristics, Input/Arrival Process, Service Facility / Mechanism, Depulori 

/outlet, TerminologyandNotions,M/M/1 Model. 
 

Replacement : Introduction, Replacement Policies for equipment or assets with deteriorating operational 
efficiencyover time. 

 
REFERENCE 

1. 
2. 

3. 

4. 

5. 

6. 

7. 

8. 

ThompsonW.W. 
Acoff& SusoniM. 

:OperationsResearchTechnique, Coloumbus,Ohio, C.E.MerrillBooks(1967) 
:OperationsResearch 

LevinR. I.,Rubin D.S.&Stinson J.P. :Quantitativeapproachestomanagement,Mcgraw,Hill 
BiermanH.,BoniniC.P.&Houseman W.H.:QuantitativeanalysisforbusinessDecision,RichardD.Irwin Inc(ô65) 

HillerF.S.&LiebermanG.J. :IntroductiontoOperationsResearch 

TahaH. A. :OperationsResearchanIntroduction,PrenticeHallofIndiaPvt. Lts.,NewDelh 

GuptaPKandHiraDS:OperationsResearch,S.C.Chand 

ShenoyGV,ShermaS.C.&SrivastavaU.K.:OperationsResearchformanagement 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

Thispaperintendstoacquaintthestudentwith
 themanagementofdifferentoperatio
nalaspectsof 
organizationsespeciallywithrespecttothemanufacturing,assemblingandservicingprocesseswi
thnumericalandquantitativetec hnicalvalue addition. 

 
CourseStructure: 

Introduction to Operation Research-Managerial Decision Making and, Different Models of 
Operation Research:Principles and Types, Nature and Scope of Related to other 
Functional Area of Business, Duties and ResponsibilitiesofPersonnel. 

 

Introduction to Linear Programming-Formulation of Linear Programming Problems 
Graphical Solution to TwoVariable Problems, Simplex Method and Its Applications, 
Duality in linear programming, Primal and dual LPproblems 

 

Transportation problems-Introduction, Initial Basic Feasible Solution: North West corner 

rule, Least Cost 
method,VogelôsApproximationmethod.Optimalitytest,ModifiedDistribution(MODI)Method
andSteppingStoneMetho d 

 

Assignment Problem-Introduction to the Assignment Model, Hungarian Assignment Algorithm, 
Solution to theAssignmentProblem: Maximizationand MinimizationCases. 

 

Construction of a Network Diagram-Application of Networks in Project Management: 

Program Evaluation andReview Technique (PERT) Model, Determination of Critical 
Path. Distribution of Project Completion Time, CriticalPathMethod(CRM)Model, 
ApplicationofCPM andPERTModels 

 

 GameTheory :Introduction, Technology, Classification, Payoff Making, Maximin 
and Minimax Strategies,saddlePoint,Mixed StrategiesïGameswithout SaddlePoint. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
PATTERNOFEXAMINATION: Mark

OPERATIONSRESEARCH MB 213 



 

 

s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 
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Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



 

 

NCE 

1. 
2. 

3. 

4. 

5. 

6. 
7. 

AnthonyRobertN.&ReeceJamesS:Management Accounting,Irwin 

AnthonyRobertN&WelschGlennA:FundamentalsofManagement Accounting,R.D.Irwin 

HongrenCharlesT.:IntroductiontoManagementAccounting,PearsonEducationIndia 
BhattacharyaS.K.&DeardenJohn:AccountingforManagement,TataMcGraw-HillPub.Co.Ltd.,ND 

HingoraniN.L.,RamanathanA.R.&GrewalT.S.:ManagementAccounting,SultanChand&Sons. 

KhanM.Y.andJainP.K.:ManagementAccountingTataMcGraw-HillPublishingCo. Ltd.,NewDelhi 

KishoreRaviM. :TaxmanôsAdvancedManagementAccounting 

 
 

 
 

CourseObjective: TotalPeriods:40(4Credits) 
 

The objective of this course is to expose the students to the applied aspect of accounting 
and making them familiar withthe techniques of using Accounting information for decision 
making.Having been introduced to these techniques andhaving acquired the ability to 
understand accounting language, the students should be in a position to make effective 
useof accounting information in resolving the problems, which they may face as 
managers.Applied side of the subject willbe given more emphasis and attention as 
compared to its conceptual aspect.Consequently, case-method of teaching 
willbeusedbesidesclasslectures. 

 

CourseStructure: 

Introduction-
Meaning,Functions,ScopeandLimitationsofManagementAccounting,FinancialAcco
untingvs. 

ManagementAccounting 

An orientation toCostAccounting-PurposeofCostAccounting,Elements ofcost,Kinds 
ofcosting,ClassificationofCosts,MethodsofCost variability 

Break-EvenAnalysis-
Meaning,Graphicpresentation,Preparationofbreak- 
evenchartsandtheirinterpretation,ManagerialusesofBrea
k-evenanalysis, 

  MarginalCosting-
MeaningofMarginalCost,AnalysisofIncrementalcostsandrevenues, 

ApplicationofMarginal IncomeAccounting 
ActivityBasedCosting-

Concept,mainactivitiesandtheircostdrivers,developingABCSystem. 

 
 
 
 
 
 
 
 

Management 

Budgeting-
Definitionofabudget,Kindsofbudgets,PreparationofaBudget,BudgetaryControl,FlexibleBudgeting,
Zero Base Budgeting,PerformanceBudgeting 

Standard Costing-Meaning, Types of Standard and their revision, Difference between 
budgeting and standardcosting.Kinds of Variances, Their use in making appraisal and 
fixing responsibility,Procedure of setting 
standardcost-Material,LabourandOverhead. 

Responsibility Centres-Cost Centres, Profit Centres and Investment Centres,  Inter divisional 
transfer  pricing ï conceptandmethods. 

Currentissues-SocialAccounting,HumanResourceAccounting,BalanceScoreCard 
DiscussionofreallifebusinessCases.REFERE 

 
 
 
 
 
 
 
 
 
 

 
PATTERNOFEXAMINATION: Mark

s 

MANAGEMENTACCOUNTINGANDCONTROL  MB 214 



 

 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB 215 FINANCIALMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The present course aims at familiarizing the participants with the skills related to basic principles, 
tools and techniques offinancialmanagement. 

 
CourseStructure: 

Conceptoffinance-
Scopeandobjectivesoffinance,FunctionsofFinancialManagement,RoleofFinanceManager, 
Financial Planning & Strategies. Forms of Business Organization and Financial 
Considerations underlyingthechoice offormofbusinessorganization. 

Concept&PrinciplesofCapitalStructure-LeverageAnalysisï 
operating,financialandcombinedleverageanditsimplications,Indifference point. 

Long term Sources of Fund ï equity share, preference shares, debentures, bonds, warrants, 
venture capital andploughingbackofprofits.ShortTermSourcesofFundsï
CommercialPaper,CertificateofDeposit,TreasuryBills. 

FinancialMarketsï 
NatureandSignificanceofPrimaryandSecondaryMarkets,objectivesandfunctions.,indicesofBSE,N
SEandOTCEIand itscalculation. 

FinancialInstitutionsï
Nature,TypesandFunctions,InvestmentBank,InvestmentCompanies,CommercialBanks. 

TimeValueofMoney-
Riskandreturnanalysis,ConceptandsignificanceofcostofcapitalanditscomputationConceptand 
SignificanceofCapitalBudgeting,AppraisalTechniquesfor RiskFreeProjects. 

WorkingCapitalManagementï 
Meaning,Significance&factorsinfluencingthelevelofworkingcapitalmanagement.Managem
ent of cash,receivablesand inventory. 

DividendDecisionï
Ploughingbackofprofits,formsofdividends,factorsaffectingdividendpolicy,dividendpayoutdecisions. 

IssuesofRelevance-
Shareholdersvalueanditscalculation,EVA/VAR,Financialreengineering,Derivatives,Venturecapita
l financing,stockMarket Indexcalculation, 

 
REFERENCE 

 
1. JFredWeston&EugeneF.Brigham :ManagerialFinance,ɸʢʪʦʚPublications 
2. FranklinR.Edwards &CindyW.Ma :FuturesandOptions,McGraw-Hill,Inc. 
3. JamesVanHorne :EssentialsofFinancialManagement,PrenticeHall 
4. WalkerE. W. :EssentialsofFinancialManagement,PrenticeHall 
5. Srivastava,R.M.

:FinancialManagement,SterlingPublishersPrivateLimited,NewDelhi 
6. Srivastava,R.M. :EssentialsofBusinessFinance,HimalayaPublishingHouse 
7. PrasannaChandra :FinancialManagement,TataMcGraw-Hill 
8. Pandey,I.M. :FinancialManagement,MacmillanIndia 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3) 30 



MB 215 FINANCIALMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 Writeup,PresentationandParticipation 
TotalMarks 100 



MB 216 OPERATIONSMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

This course intends to develop familiarity with the concepts of production systems, their 
constraints and linkages with theoverall strategic perspectives. Designing the process, 
analysis and improvement, operating the system 
andmakingproductandpreparingforsuccessandsustainability.Interfaceofoperationsmanagem
entwithother managerialareas. 

CourseStructure: 

Introduction-
ProductionandOperationsManagement,SystemsApproach,DifferentiatingbetweenGoods
andServices,Production Management Vs Operations Management, Input-Output Profit 
(Business) Model, Stages of Development, CareerOpportunitiesfor Operations 
Management OrganizationalPositions. 

Productivity-
Conceptanddefinitions,Factorscontributingtoproductivityimprovement,Techniquesforproductivityim
provement. 

 Process Configuration Strategies-What is Process, classifying the Process, Types of Process 
Flows, Best (Process) Practice,Work 
Process Configuration Types, Intermittent Flow Shop, Flexible Process Systems, 
Shifting work Configuration Types,ProcessAnalysis andProcess Redesign. 

Factors Governing the Location of a Plant-Different Types of Plant Layout, Principles of 
Materials Handling, MaterialsHandlingEquipments andtheuses. 

MaterialsManagementintheSupplyChain- 
MaterialsManagement,MaterialsManagementInformationSystem,ThePurchasingFunction,Recei
ving,InspectionandStorage,Requir ingBidsbeforepurchase,MMofcriticalParts,ABCclassification 
ïTheSystemContext,CertificationofSuppliers. 

OperationsPlanningandControl-
AggregateProductionPlanning,MasterProductionScheduling(MPS),MaterialsRequiremen
t Planning (MRP), Capacity Requirements Planning (CRP), Distribution Resource 
Planning (DRP), Weaknesses 
ofMRP,ManufacturingResourcePlanning(MRPII),EmergingPowerofERP;Loading,Seque
ncing,Routing,Scheduling,Dispatching and Expediting, Line balancing. Cycle-Time 
Management (CTM), Time-Based Management (TBM), Just-in- 
TimeDelivery(JIT),JITII,PushVsPull ïProcess Discipline. 

MaintenanceManagement- 
Maintenanceobjectives,concepts,advantages&limitationsofBreakdownMaintenance&Prev
entiveMaintenance, MaintenancecostsandtheproblemoftheirMinimization, 
TotalProductiveMaintenance(TPM). 

InventoryManagement-Typesof InventorySituations,Costsof Inventory,OrderPoint 
Policies(OPP),EconomicOrderQuantity (EOQ) Models ï Batch Delivery, Economic Lot 
Size (ELS) Models, Perpectual Inventory Systems, Periodic InventorySystems, 
QuantityDiscount Model,InventoryClassificationSystems. 

Arrow Diagramming and Network Analysis- PERT Model, Determination of Critical Path, 
Distribution of Project 

Completiontime, CPMModel,Time/CostRelation,CrashingofaProject.MultipleProject 
Management. 

     Statistical Quality Control-Objectives of SQC, Process Control charts for Variables and 
Attributes, Operating Characteristic(OC)curves.Total 
QualityManagement(TQM),MappingQualitySystems. 

Environment,Ethics,TechnologyandContingencyPlanning- 
AdaptingtoExternalForces,GreeningtheEnvironment:Maintenance,GreeningtheEnvironm
ent:DesignforDisassembly(DFD),Ethicsa ndP/OM,PreparingP/OMforfutureconditions.
 EnvironmentalQuality:
 ISO14000/14001,VisionofaFullyIntegrated
 Global 

Company. 



MB 216 OPERATIONSMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

REFERENCE 

 

1. Chase Richard B, et al : Production and 
Operations Management:Manufacturing 
and Services,Tata McGraw-HillPub. Co., 
NewDelhi 

2. Mahadevan B: Operations Management; 
Theory and 
Practices,PearsonEducation,Delhi 

3. Buffa Elwood S & Sarin Rakesh K: 
Modern Production / 
OperationsManagement,JohnWiley&Son
s,Singapore 

4. AdamEverettE&EbertRonaldJ:Production
&OperationsManagement: 
Concepts,Models&Behavior, PHI, 
NewDelhi 

5. HillT:OperationsManagement,PalgraveM
acmillan,England 

6. Levin,McLaughlin, etal : 
Production/Operations 
Management:ContemporaryPolicyforMa
nagingOperatingSystems, McGraw-
HillBookCompany,NewYork. 

7. MonksJosephG:OperationsManagement:
TheoryandProblems,McGr aw-
HillBookCompany,NewYork. 

8. Plossl 
GW&WightOW:Production&Invento
ryControl.PHI, EnglewoodCliffs,NJ. 

9. RiggsJamesL:ProductionSystems:Pla
nning,Analysis&Control, 
Wiley,NewYork 

10. JuranJM &GrynaFM 
:QualityPlanning&Analysis,TataMcGraw-
Hill,NewDelhi. 

11. NahmiasS 
:Production&OperationsAnalysis,Englew
oodCliffs, NJ,McGraw- Hil Int.edition 

12. HoltCC,etal:Planning,Production
,Inventories&Workf orce, PHI, 
EnglewoodCliffs,NJ. 

13. MeredithJR &MantelS 
J:ProjectManagement:AManagerialAp
proach,JohnWiley&Sons, NewYork 

14. WatersDonald:InventoryControl&Manag
ement,JohnWiley&Sons, England. 

15. CharySN:Production&OperationsMan
agement,TataMacGraw- Hill, 
NewDelhi. 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing 
seven True or False statements (carrying 14 marks), which aretobeexplained with 
reasonsinnot morethan50 words.In addition,there 
willbefouralternatesetsofquestions,out ofwhichoneset will 
be longanswertype andtwowill have twopartsA&B.The lastquestion(14marks)will 
beshortnote type 
containingfouroptionsoutofwhichanytwooptionsarerequiredtobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB 217 MANAGEMENTINFORMATIONSYSTEMS  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The objective of the course is to introduce students to Management Information System, 
designing decision 
supportsystemandappropriateapplicationsofinformationmanagement,strategicadvantages,andeff
ectivedecisionmakingwith data and people inglobalandcomplexbusinessorganizations. 

 
CourseStructure: 

Introduction to MIS - MIS and Information System Concepts, Decision and Management, 
MIS as an evolvingconcept, MIS and Decision Support Systems, MIS and Information 
Resource Management, MIS Professional,Computer 
SystemConcept,ConversionofManualtoComputer-Based Systems 

 

RoleofMIS-
StrategicadvantagewithMIS;Systemsapproachtoproblemsolving;BusinessProcessReeng
ineering (BPR); Internet worked enterprise in MIS; Internet, Intranet, Extranet; 
Enterprise communication andCollaboration. 

 

Decision Support Systems-MIS support for decision making; Decision Support Systems; 
Components of DSS ;Tools of business support systems; what if analysis, sensitivity 
analysis; goal seek analysis, optimization analysis,dataminingfordecisionsupport,DBMS. 

 

Developing MIS Systems-System Development Life Cycle; Investigation Phase; System 
Analysis; System Design(DFDandERdiagrams); SystemImplementation. 

 

Applications-Cross-functional MIS; ERP; CRM; SCM; Transaction processing; Artificial 
intelligent technologies inbusiness; Neural Network; Fuzzy logic, Genetic algorithm, 
Virtual reality; Executive Information System; ExpertSupportSystems; 
SecurityandEthicalChallenges. 

 

Contemporary Issues in MISREFERENCE 

 
1. C.S.VMurthy :ManagementInformationSystems,HimalayaPublishingHouse,NewDelhi. 
2. LaudonKC&LaudonJP:ManagementInformationSystems:ManagingtheDigitalFirm,Prentice-Hall. 
3. OôBrienJ :ManagementInformationSystems,TataMcGraw-Hill,Galgotia 
4. OzE :ManagementInformationSystems,VikasPub. 
5. JawedkarW S :ManagementInformationSystems,TataMcGraw-Hill, 
6. MudrickRG :Aninformationsystemformodernmanagement,Pearson. 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 



MB 217 MANAGEMENTINFORMATIONSYSTEMS  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

TotalMarks 100 

 
 

MANAGEMENT INFORMATION SYSTEMS LAB: BASSED ON COURSE; 



MB 218 CORPORATESOCIALRESPONSIBILITY  

CourseObjective: TotalPeriods:20(2Credits) 

 

 

Transparency &  Corporate Social Responsibility-Social Responsibility of Business towards Consumers, DoingGood 

for Society through Corporate Social Responsibility Building Trust through Corporate Social 

Responsibility,CorporateSocial ResponsibilityConceptsand Cases,TheIndianExperience. 

 
REFERENCE 

1. 
2. 

3. 

4. 

GulerAras&David Crowther :IntroductiontoCorporatesocialresponsibility,GoverPublishingLtd. 

WillamB.Werther&David Chandler:StrategicCorporateSocialResponsibility,GreenleafPublishings 

SubhabrataBobby 

PhilipKotler&NancyLee 

:CorporateSocialResponsibility,EdwardEgerPublishers 

:CorporateSocialResponsibility,WileyIndia 

 

This paper aims at providing the insights into various concepts & cases related to CSR 
practices in India.It will help ingaining a deeper understanding of the various 
aspects,factors related to various social causes & role of ethics inBusiness. 

 
CourseStructure: 

Corporate Social Responsibility-its concept, meaning, relevance, advantage and 
evolution, Business Ethics 
&CorporateSocialResponsibility,CorporateSocialResponsibilitypracticesinIndia. 

 

Promoting Corporate Social Responsibility-Corporate social responsibility and the role of 

the board of directors,the potentials & limits of Corporate Social Responsibility, 
Challenges for Corporate Social Responsibility, BeyondCorporateSocial 
ResponsibilitytoCorporate SocialEngagement. 

 

Corporate Social Responsibility and the Environment-Corporate Environmental 
Responsibility, Corporate 
SocialResponsibilityandtheRoleofStakeholders,CorporateSocialResponsibilityandComm
unityDevelopment,Corporat eSocial Responsibility&TripleBottomLine. 

 

Corporate Social Responsibility and Marketing-an acceptable Marketing Tool, Corporate 
Social Responsibility &Green marketing Corporate SocialResponsibilityflavor 
inAdvertisements. 

 

CorporateGovernance&CorporateSocialResponsibility- 
CorporateGovernance,TheassociationbetweenCorporateSocialResponsibilityandFinancialperforman
ce,Shareholders, Managers&CorporateSocialResponsibility,Corporate 
SocialResponsibilityasriskmanagement. 

 

EconomicdriversofCorporateSocialResponsibility-

activitiesandtheirevaluation,CorporateSocialResponsibility as Business strategy, 
Business ethics and Social Responsibility education, rethinking social 
initiativesbybusinessorganizations. 

 
 
 
 
 
 
 
 
 
 
 

 
PATTERNOFEXAMINATION: Mark

s 



MB 218 CORPORATESOCIALRESPONSIBILITY  

CourseObjective: TotalPeriods:20(2Credits) 

 

 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)
 Writeup,PresentationandParticipation 

30 

TotalMarks 100 



MB 219 MINORPROJECT  (2Credits ) 

 

 

 

Objective: 
 

The Minor Project is to be carried out by the student to acquire an understanding about the 
simple applications of thelearning gained in different areas of Management by him /her till 
far. It is expected that on completion of the project thestudent should be able to draw a 
match between the things learned in the classroom with the everyday on goings 
aroundhim/her. The scope for doing the project is hence kept wide enough so as to let the 
student choose a neatly defined area(howsoever small) and feel the creative applications of 
the learning he/she has received.The idea is to nurture a feelingof usefulness of the 
knowledge gained in the lectures. Further, the student is then to shape the understanding 
gained thusfar. His/her thoughts, lastly, arerequired to bearranged intheframeof 
ResearchMethodology. 

 
Procedure: 

 
1. It is suggested that the student should chalk out any area from a roughly small lot of the 

topics /issues which haveattracted his/her attention. The area could be pertaining to the 
varied dimensions of the subject of Managementwhich includes General Management, 
areas planned to be pursued as specializations and the like. As a word 
ofcaution,thelinkagesobservedbythestudentwiththelearned subjectsshouldnotgo 
outoffocus. 

2. If required, he/she could consult the faculty- mentor (teaching in the second semester) 
whom he/she chooses andtheotherfaculty membersin 
finallynarrowingdownuponhisareaofwork. 

3. The work has to begin with a careful initial observation in the area now chosen by the 
student. This has to benoted down and submitted to the faculty-mentor concerned. The 
faculty mentor would assess the awareness gainedbythe student onthe topic 
chosenbyhim. 

4. The student then would submit stage ïwise reports to the faculty-mentor. This faculty-
mentor would guide thestudents to understand the application of chapter-wise learning 
received in the subject of Research Methodology.Thestudent, thus, should 
graduallyunderstandthe applicationoftheresearch method tohiswork. 

5. A Final Report, in the end, has to be submitted by thestudent to thefaculty-mentor one 
week before thecommencement of the Final exam. It would contain around30 pages 
that would contain the chapters as mentionedintheAnnexure. 

6. It may be noted that the project has to be completed within 25 hours spread across the 
second semester withoutdisturbingthescheduleofthelectures. 
SaturdaysandSundaysmaypreferablybedevotedfor theproject. 



MB 219 MINORPROJECT  (2Credits ) 

 

 

 

7. The timely completed Project Report duly forwarded by the faculty ïmentor would be evaluated by 

thefaculty-mentor. 

8. ProformaoftheTableofContents 

(a) 

(b) 

c) 

 

 

 

 
(d) 

(e) 

Introduction 

Reviewofliterature( 

ResearchMethod 

¶ ProjectObjectives 

¶ ResearchDesign 

¶ DataCollection 

¶ DataTabulationandAnalysis. 

FindingsandConclusion 

SuggestionsBibliograp 

hyAnnexure 

Appendix 

(4Credits) TERMENDVIVA -VOCE MB 220 



MB AOC III  KNOWLEDGEMANAGEMENT  

CourseObjective: TotalPeriods:20(2Credits) 

 

 

 

Theobjectiveofthiscourseistoprovidestudentsanintroductiontothefieldofknowledgemanagement.The
presentcourseisaboutKno wledge:howto captureit, howto transfer it, howto shareitand howto 
manageit. 

 
CourseStructure: 

 

Knowledge Economy-Concept of
 Knowledge; the Data-Information-Knowledge-Wisdom
 Relationship 
(KnowledgeHierarchy);OrganizationalKnowledge;CharacteristicsofOrganizationalKnowle
dge;ComponentsofOrgani zationalKnowledge (Tacit vs. Explicit Knowledge) 

 
TransformationofanEnterprisethroughKnowledgeManagement- 

ConceptofKnowledgeManagement;CharacteristicsofKnowledgeManagement; 
 

Creating Knowledge Management System in Organizations-Need for a Knowledge 
Management System; 
theKnowledgeManagementProcessFramework;KnowledgeManagementProcess;KnowledgeLif
eCycle 

 

The Knowledge Organization-Knowledge Organization; Characteristics of Knowledge 

Organization; KnowledgeManagement and Organizational Learning; Knowledge 
Management Strategy and its Development; the KnowledgeManagers 

 
EnablingKnowledgeManagementthroughInformationTechnology- 

RoleofInformationTechnologyinCreatingKnowledge-Management Systems; 
 

OrganizationalCultureforKnowledgeManagement- 
NeedforOrganizationalCultureforKnowledgeManagement;WaystoDevelop Knowledge-
SharingCulture 

 
LookingAhead:FutureofKnowledgeManagement- 

ChallengestoKnowledgeManagement;FutureofKnowledgeManagement 
 

REFERENCE 

 
1. AmritTiwana,:TheKnowledgeManagementToolkit(OrchestratingIT,Stra

tegy,andKnowledge Platforms,PearsonEducationLimited 
2. Edited;D.Morey,M.Maybury 

andB.Thuraisingham,:KnowledgeManagement(ClassicandContemporaryWorks), 
UniversitiesPress(India)Limited. 

3. Edited;R.Gogula, :KnowledgeManagementï
ANewDawn,The 
InstituteofCharteredFinancialAnalysisofIndia(ICFAI)Pres
s 

4. EliasM.Awad,HassanM.Ghaziri,:KnowledgeManagement,PearsonEducationLimited 
5. G.Natrajan&S.Shekhar:KnowledgeManagement(EnablingBusinessGrowth,TataMcGraw-

HillPublishingCompany Limited,NewDelhi. 
6. G.Schreiber,H.Akkermans,A.Anjewierden,R.deHoog,N.Shadbolt,W.V.deVeldeandB.Wieli



MB AOC III  KNOWLEDGEMANAGEMENT  

CourseObjective: TotalPeriods:20(2Credits) 

 

 

nga,:KnowledgeEngineeri ngandManagement,Universities Press(India) Limited. 
7. H.C.Chaudhary,:KnowledgeManagementforCompetitiveAdvantage(Changingtheworldthr

oughKnowledge),ExcelBo oks. 
8. M. Rao, 

:LeadingwithKnowledge(KnowledgeManagementPracticesinGlobalInfoTechCompanies),TataMcGra
w- HillPublishingCompanyLimitedNewDelhi. 

9. O.P.Goyal,
:KnowledgeManagement(AnalysisDesign for 
IndianCommercialBankingSector),KalpazPubli
cations, Delhi 

10. W.R.BukowitzandR.L.Williams,:TheKnowledgeManagementFieldbook,PearsonEducationlimite
d. 



MB 311 ENTREPRENEURSHIPDEVELOPMENTANDPROJECTMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

Theobjectiveofthecourseistodevelopamongthestudentsaconceptualunderstandingofthetopicsandtheenvi
ronmentofmakingo fanEntrepreneur. 

CourseStructure: 

ConceptualFrameworkofEntrepreneurialDevelopment: 
Meaning, Definitions and concept of Enterprise, Entrepreneurship and Entrepreneurship 

Development, Evolution ofEntrepreneurship in India, Role of Entrepreneurship in Indian 
economy and developing economies with reference toSelf-Employment 

CharacteristicsandSkillsofEntrepreneurshipinIndia,ProblemsinEntrepreneurshipDevelopment 
EntrepreneurialCulture 
EntrepreneurialCompetencies 
EntrepreneurialMotivation 
 EntrepreneurialMobility 
FactorsaffectingEntrepreneurshipinIndia 
ConceptsofIntrapreneurship 
EntrepreneurVs.Intrapreneur,EntrepreneurVs.Entrepreneurship,EntrepreneurVs.Manager 

WomenEntrepreneurship:Meaning,Characteristicfeatures,ProblemsofWomenEntrepreneurshipinI
ndia,DevelopingWomen EntrepreneurshipinIndia 

SocialEnterpriseandEntrepreneurship 
EntrepreneurialFailures 

InstitutionalSupportSystemforEntrepreneurshipDevelopmentinIndia: 

 

Role of Government-Role of Central Government and State Government in promoting 
Entrepreneurship, MSMEpolicyinIndia 

Agencies for Policy Formulation and Implementation-District Industries Centers (DIC), 
Small Industries ServiceInstitute (SISI), Entrepreneurship Development Institute of 
India (EDII), National Institute of 
Entrepreneurship &SmallBusinessDevelopment(NIESBUD),NationalEntrepreneurship 
DevelopmentBoard(NEDB) 

Agencies for Financial Support-Role of Commercial banks and financial institutions like 
SIDBI, NABARD, SFCs,and otherNBFCs 

AgenciesforMarketingSupport- 
AgenciesforConsultancy,TrainingandTechnologicalSupport- 
ProjectManagement-BusinessPlanningProcess,EnvironmentalAnalysis-

SearchandScanning,Identifyingproblemsand opportunities,DefiningBusinessIdea, 
BasicGovernmentProcedurestobecompliedwith 

CurrentIssuesinEntrepreneurialDevelopment 
 

REFERENCE 

1. TheEntrepreneur:ClassicTexts:Jo
sephA.Schumpeter 

2. InnovationandEntrepreneurship:P
eterDrucker 

3. TheCultureofEntrepreneurship -
BrigitteBerger 

4. ProjectManagement-K.Nagarajan 
5. DynamicsofEntrepreneurshipDev

elopment-VasantDesai 
6. EntrepreneurshipDevelopment-

Dr.P.C.Shejwalkar 
7. ThoughtLeaders-ShrinivasPandit 
8. Entrepreneurship,3rd Ed.-

StevenBrandt 
9. BusinessGurusSpeak-S.N.Chary 

 

 
10. TheEntrepreneurialConnection-GurmitNarula 
11. Entrepreneurship:NewVentureCreation -

DavidH.Holt 
12. EntrepreneurshipïHisrich,Peters 
13. EntrepreneurshipDevelopment:CharantimathPo

ornima 
14. EntrepreneurshipDevelopment:Gupta,Srinivasa

n 
15. EntrepreneurshipDevelopment:KhankaS.S. 
16. Projects, 7E Planning, 

Analysis, Selection, 
Financing,Implementation,andR
eview:PrasannaChan dra 



MB 311 ENTREPRENEURSHIPDEVELOPMENTANDPROJECTMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

17. Projects:PrasannaChandra 
 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestionwillbeshortnotetypecontainingfouroptionsoutofwhichanyt
wooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB 312 STRATEGICMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The present course aims at familiarizing the participants with the important role that 
strategic management plays in abusinessôs success and enables them to develop analytical 
and conceptual skills.The centre of attention is the totalenterprise ï the industry and 
competitive environment in which it operates its long-term direction and strategy, 
itsresources and competitive capabilities, and its prospects for success.Class participation 
and case discussion will befundamentaltothe development ofthese skills. 

CourseStructure: 

ỒIntroduction-ConceptofStrategy &StrategicManagement,DifferencebetweenCorporate 

Planning&StrategicPlanning,StrategicManagementModel, DifferentlevelsofStrategies, 
RelevanceofStrategicManagementin21stCentury. 

ỒStrategicIntent-
Vision&MissionStatement,OrganisationalObjectives,Settingobjectives,OrganisationalValues&itsim
pact 

ỒExternalEnvironment&AnalyticalTools-
Evaluatingthecompanyôsstrategicenvironment,SWOTAnalysis,PESTELAnalysis, 
CompetitiveAnalysis:Porterôs FiveForceModel. 

ỒInternalAssessment- 
StrategicCapability:Fit&StretchConcept,PorterôsValueChainAnalysis,CoreCompetencies,Or
ganisationalCapabilities,ResourceAnalys is and Synergy. 

ỒStrategiesinAction-FunctionalLevel-AchievingSuperiorEfficiencyï
EconomicsofScale,ExperienceCurve,Justïin-Time,&Six-Sigma. 
ỒBusinessLevel-CostLeadership,Differentiation&FocusStrategies,GrowthStrategies. 
ỒCorporateLevel-Integration,Diversification,Acquisition,Mergers&JointVenture,ShortTerm 

CorporateStrategiesï Stability,Retrenchment, &Turnaround. 
ỒPortfolioandotherAnalyticalModels-
TheBCGMatrix,GE/McKinsyMatrix,CorporateParenting,CIT&CASCADE 
ỒStrategyEvaluationandImplementation-EvaluationofStrategy- 

Suitability,AcceptabilityandFeasibility,ImplementingStrategies:ResourceAllocation,Structureand
Strategy,OrganisationCulture 

REFERENCE 

1. Andrews :ConceptofCorporateStrategy, Irwin 
2. RusselandAckoff :ConceptofCorporatePlanning,NewYork:WileyInterscience 
3. Glueck :BusinessPolicy,McGraw-Hill 
4. Y.N.Chang&Filemon :BusinessPolicyandStrategy,GoodyearPublishers 
5. Newmann &Legman :Strategy,PolicyandCentralManagement,South-Western Pub.Co 
6. DavidE.Hussey :IntroductiontoCorporatePlanning,PergamonPress 
7. R.M.Srivastava :BusinessPolicy&StrategicManagement,Himalaya 
8. McCarthyandOthers :BusinessPolicyandStrategy,R.D.Irwin 
9. RichardLynch :CorporateStrategy,PearsonEducation India 
10. BasilW. Denning :CorporatePlanning:SelectedConcepts,McGraw-Hill 
11. MalvilleC.Branch :TheCorporatePlanningProcess,AmericanManagement,Association 
12. BarnardTaylorand JohnR.Sparket :CorporateStrategy&Planning 
13. Andrews :ConceptofCorporateStrategy, Irwin 
14. RusselandAckoff :ConceptofCorporatePlanning,NewYork:WileyInterscience 
15. Glueck :BusinessPolicy,McGraw-Hill 
16. Y.N.Chang&Filemon :BusinessPolicyandStrategy,GoodyearPublishers 
17. DavidE.Hussey :IntroductiontoCorporatePlanning,PergamonPress 
18. R.M.Srivastava :BusinessPolicy&StrategicManagement,Himalaya 
19. MichaelE.Porter :CompetitiveAdvantage,TheFreePress 
20. Wright,PringleandKroll:StrategicManagement,PrenticeHall 
21. RoberJAllio&MalcolmWPennington :CorporatePlanning:Techniquesand 

Applications,UniversityofMichigan. 
22. ArthurA.ThompsonJr.&A.J.Strickland:StrategicManagement,Irwin/McGrawHill 
23. Ansoff,H. Ighor :ImplantingStrategicManagement,PrenticeHall 
24. G.HamelandC.K.Prahalad:Competingforthefuture,TataMcGrawHill 
25. Fred R. David :StrategicManagement,PearsonEducation 
26. Thompson,Strickland,Gamble&Jain:CraftingandExecutingStrategy,McGrawHill 
27. Hit,Ireland&Hoskisson :StrategicManagement,ThomsonLearning 
28. Wheelen,Hunger&Rangarajan:StrategicManagementandBusinessPolicy,ParsonEducation 



MB 312 STRATEGICMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

29. Hills&Jones :StrategicManagement,Bletantra 
30. UpendraKachru :StrategicManagement,ExcelBooks 
31. Pearce&Robins :StrategicManagement,AITBS 
32. Johnson&Scholes :ExploringCorporateStrategy,PrenticeHallIndia 
33. RichardLynch :CorporateStrategy,PearsonEducation 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements (carrying 14marks), which are to be explained with 
reasons in not more than 50 words. In addition, there will be four alternate sets 
ofquestions,outofwhichonesetwillbelonganswertypeandtwowillhavetwopartsA&B.Thel
astquestionwillbe shortnotetypecontainingfouroptionsoutofwhich anytwo 
optionsarerequired tobeattempted. 

 
70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



 

 

REFERENCE 

 

1. LabourandIndustrialLaws 

2. IndustrialLaw 

3. BusinessLaw 

4. Introductiontobusinesslaw 
5. LawforBusinessStudents 

:P.K.Padhi,PHIPublication 

:ArunKumar,AtlanticPublishers &Dist 

:RobertW,Emersion,Barron'sEducationalSeries 

:JeffreyF.Beatty, SusanS.Samuelson,CengageLearning 
:AlixAdams,PearsonEducation,Limited 

 
 

MB 313 LEGALASPECTSOFBUSINESS 

 

CourseObjective: TotalPeriods:40(4Credits) 

 
The present course aims at familiarizing the participants with various legal aspects of 
business. It aims at providing a richfund of contemporary knowledge , time tested 
principles, basic concepts, emerging ideas, evolving theories, latesttechnique, ever 
changingprocedures&practicesinthefield ofLawinacomprehensive way. 

 
CourseStructure: 

ỒLaw of Contract-The Indian Contract Act, 1872; Nature and kinds of contracts, Essential 
elements of a validcontract, offer and acceptance, consideration, capacity to contract, 
free consent, legality and object, Types ofContracts,contingent contracts, performance 
of contract, discharge of contract, quasi contract, remedies for 
breachofcontract,indemnityandguarantee, bailment andpledge, lawofagency. 

Ồ Law of sales of goods-The sales of goods act, 1930; General principles, conditions 
andwarranties, doctrine ofcaveatemptor, transfer ofownership, performance 
ofacontractofsale,remedialmeasures. 

ỒLaw of   Partnership-The   Indian   Partnership   Act,   1932;   definition   and   general   
principles,   formation   of 

partnership,rightsandliabilitiesofpartners,dissolutionofpartnershipfirms 

ỒCompanyLaw-TheIndianCompanyôsact,1956;Company 
anditsvariousforms,formationofacompany,memorandum of association, articles of
 association, prospectus, share allotment, shares and share
 capital, 
promoters,membershipofacompany,meetingsandproceedings,directors,managersandthe
irremuneration,secretary,prev entionofoppressionandmismanagement,windingupofa 
company. 

ỒLaw of Negotiable Instrument-The Negotiable Instrument Act, 1881; meaning and types 
of negotiable 
instrument,partiestonegotiableinstrument,presentmentofnegotiableinstrument,negotiatio
nofnegotiableinstrument,disc hargeofparties,liabilitiesofa banker,Hundis. 

ỒLaws of Insurance, Insolvency, Carriage of Goods and Arbitration-Nature and principles 
of insurance, 
lifeinsurance, general insurance; fire insurance, marine insurance, Objects and scope of 
the insolvency law, procedure ofinsolvency, property and debt of insolvent, discharge 
of insolvent. Carriage of goods by land, carriage of goods bysea, carriageofgoodsbyair, 
Generalprovisionsregarding arbitration,modesofarbitration 

ỒMiscellaneous Laws-The essential Commodities Act, 1955, The Consumer Protection 
Act, 1986, The Co- operativeSocieties Act, 1912, The Multi-State Co-operative 
Societies Act, 1984, The Foreign Exchange 
Management Act,1999,The MRTPAct,The InformationTechnologyAct,2000. 

 
 
 
 
 
 
 
 

 
PATTERNOFEXAMINATION: Mark

s 



 

 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 
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Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



 

 
(8Credits) SUMMERINTERNSHIP  MB 315 

 
 
 

 
 

CourseObjective: TotalPeriods:20(2Credits) 
 

Theobjectiveofthiscourseistoenablestudentstothinkcreatively,generatenewideasandtoknowhowtocre
ateinnovativeandforward thinkingclimate inthe organization. 

 
CourseStructure: 

 

ỒConceptualFramework- 
ConceptofInnovation,CreativityandInnovation;BarrierstoCreativeThinking;DimensionsofIn
novation;HowInnovation Starsdo thingsdifferently;howourmindworks. 

 

ỒLateral thinking-Concept of Lateral thinking; Difference between lateral and vertical 
thinking; advantages of lateralthinking; Techniques to develop habit of lateral thinking ï 
Generation of alternatives, challenging 
assumptionsSuspendedjudgment,Crucialfactors,Fractionation, 
Analogy,Choiceofentrypoint,andRandomstimulation. 

 

ỒInnovationprocess-
Anoverviewoftheinnovationprocess;ProblemStatement;Ideageneration;Theartofbrainstor
ming; Incubation; Analysis; Taking good ideas to market; Blockers for Process 
Innovation; Levels ofProcessInnovation 

 

ỒManaging Innovation-How to manage innovation; Developing Innovative Skills: Going 
beyond nine dots; Art ofObservation; Listening to your Depth Mind; Tolerating 
Ambiguity; Ideas Banking; The Culture of Innovation;ExecutingInnovationInitiatives. 

 

ỒInnovativeRewardStrategies-
UnderstandingRewardSystems;CustomizationofRewards;MeasuringPerformance; 
Transformation from entitlement to achievement;
 Managing Performance versus Appraisal; 
InnovativePayDesign;AppropriateRewards; Takingworkplacetonextlevel. 

 
REFERENCE 

 
1. JohnAdair :EffectiveInnovation,PanBooks 
2. EdwardDeBono :LateralThinking,Harper&Row 
3. EswardDeBono :NewThinkingforTheNewMillennium,Viking 
4. ThomasB.Wilson

:Innovativerewardsystemsforthechangingworkplace,McGrawHillPublication 
5. TomPeters :Circleofinnovation,Knopf 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3) 30 

MANAGINGINNOVATION  MB 314 



 

 

 Writeup,PresentationandParticipation 
TotalMarks 100 



 

 

 

 

 
 

CourseObjective: TotalPeriods:40(4Credits) 

 
To equip the students with the knowledge and skills needed by the finance professionals in 
addressing practical 
problemsincorporatefinance.Fromafinanceprofessionalôspointofview,agoodunderstandingof
CorporateFinanceiscrucialto assist a company. 

 
CourseStructure: 

ỒIntroduction- The objectives of the firm, finance function, Role of finance within the firm, 

Corporate financing- meaning, patterns and sources, Linking Corporate and Financial 
Strategies-Assessing business risk, Financial risk,Correlation between business risk 
andfinancial risk,Role of Financial Markets andFinancial 
Intermediation,Corporategovernance,Financial engineering. 

 

ỒLong-TermInvestmentDecision-
DefinitionandClassificationofinvestments,Stagesintheanalysisofinvestments, Evaluation 
of investments (Fundamental evaluation)-role of taxes, amount of investment, Net 
CashFlows, Investmentôs Terminal Value; Economic Evaluation of a Investments- Net 
Present Value and Internal Rate ofReturn, Relevant Cash Flows, Payback and 
Accounting Rate of Return, Risk analysis in investment, SensitivityAnalysis. 

 

Ồ Long-Term Financing Decision- External Financing: Equity capital- equity markets, rights 
issues and privateequity; Long-Term Debt- Bank Financing, the capital markets, private 
placements, medium-term notes, commercialpaper, and corporate bonds; Internal 
Financing: Retained Earnings,Amortization, Provisions; Other 
FinancingSources:Intercompanyfunding,Tradefinance,Projectfinance,Assetbackedfinanc
e,Leasing,Islamic financing. 

 

ỒFinancial Distress and Bankruptcy Cost- Financial distress: Meaning, Causes, and 
Evaluation of financial distresswith help of various model (Beaver Model, Wilcox Model, 
Blum Marcôs Failing Company Model, Altmanôs Z
 scoreModel,L.C.GuptaModel);Bankru
ptcycost- 
directandindirectcost,bankruptcyprocess,liquidationandreorganisation. 

 

Ồ Value Based Management- Shareholder value, Earnings-based management, Creating 

value, Value Strategy, Measuring thevalue creation: Accounting indicators- EPS, ROE, 
ROCE, Economic indicators- cash flow, Shareholder value analysis, Economicprofit and 
Economic Value Added, Cash Flow Return on Investment, Market indicators or Entire 
firm value measurement- Totalshareholderreturn,Wealth addedindex, Market 
ValueAdded,markettobookratio,Tobin Q). 

 

ỒFinancingDecision and Market Efficiency- EfficientMarkets Hypothesis, Evidence for 
andagainst MarketEfficiency, Joint Hypothesis problem, Market Anomalies and the 
Financial Manager, Implications to Corporatefinance- Firmsize&liquidity,book-to- 
marketeffects, reactionto corporatefinancialpolicy. 

 
REFERENCE 

 

CORPORATEFINANCIALDECISIONS  MB FC 31 



 

 

1. Breale,Myers,Marcus :FundamentalsofCorporateFinance,McGraw-Hill 
2. Bodie,Zvi,kane, Alex,MarcusAlanJ.:EssentialsofInvestments,McGrawHill/Irwin 
3. Ross,Westerfield,andJordon :EssentialsofCorporateFinance,Irwin 
4. Ross,Westerfield,andJordon :FundamentalsofCorporateFinance,TataMcGraw-HillEducation 
5. RobertParrino,DavidS.Kidwell :FundamentalsofCorporateFinance,JohnWileyandSons 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB FC 32 INTERNATIONALFINANCIALMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

Themainobjectiveofthiscourseistofamiliarizethestudentswiththeinternationalfinancialenvironmentand
thespecialdecisionvaria blesunderlyingthedischarge of financefunctioninamultinationalcorporation. 

 
CourseStructure: 

ỒGlobal Financial Environment-Objective of financial management in a multinational 

corporation, functions ofinternational financial management.Special decision variables in 
international financial management.Internationalmonetarysystem 

ỒForex and Financial Derivatives-Foreign exchange markets, exchange rates, exchange 
rate theories ï Mint parity,Purchasing Power Parity (PPP), Balance of Payments 
theory, Stable and flexible exchange rate, An 
integratedframework of exchange rate, interest rate and inflation rate Fischer Effect, 
International fisher effect.Forwardcontracts, currency futuresand 
currencyoptions.Currency swapsand interestrateswaps. 

ỒManagement of exposure & risk-Concept of exposure and risk.Types of exposure ï 
transaction, transnational 
andeconomicexposure.Measurementoftransactionexposure.Managingtransactionexposure.Hed
gingStrategies. 

ỒInternational Portfolio Investment-Economic determinants.The national FDI policy 
framework.Benefits ofinter- nationalequityand bondinvesting.Internationalcapitalassetpricing 
model(ICAPM) 

ỒInternationalCapitalBudgeting-
Thebasicframeworkforanalysis.Issuesandstrategicconsiderationsininternational capital 
budgeting.The adjusted present value approach (APV).Financial risk and cost of 
capital.Exchange risk and cost of 
capital.Political risk and cost of capital. Impact of hedging on cost of capital. 
Taxconsideration ï Branch vs. subsidiary, withholding tax.Foreign sales corporations, 80-20 
subsidiaries and taxhavens. 

ỒInternationalworkingcapitalmanagement- 
i) International cash management:The cash positioning decision. Advantages and 

disadvantages of centralizedcash management.Multilateral netting.Intra corporate 
transfer of funds.Transfer pricing, problems ofinternationalcashmanagement. 

ii)  International Receivables management:Domestic v/s International receivables 
management.Letter of credit.Internationalfactoring&Accountsreceivables. 

iii)  Internationalinventorymanagement:Advanceinventorypurchases.Stockpiling. 



MB FC 32 INTERNATIONALFINANCIALMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

Ồ InternationalFinancingDecisions- 

i) Euro-money and Eurobond Markets.Size of the Euro currency market.Growth of Euro Dollar 

market.Instruments and rate of Euro Currency Markets.Creation of Euro deposits.Syndicated Eurocurrency 

loanMarket.InternationalBondMarkets,Multi-currencybondsandtheirtypes.Rationaleformulticurrencybonds. 

ii)  International Equity markets:Foreign equity market and their comparative performance.Recent 

developmentsandinnovationsininternationalcapital markets. RecentdevelopmentsintheEurobondmarket. 

 
REFERENCE 

1. 
2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

AlanC.Shapiro 
P.G.Apte 

AbdullahFaudA 

:FoundationsofMultinationalFinancialManagement,Wiley 
:GlobalFinancialManagement,TataMcGraw-HillEducation 

:FinancialManagementfortheMultinationalFirms,Prentice-Hall 

ZenoffDavidB.&ZwickJack:InternationalFinancialManagement,Prentice-Hall 

MauriceD.Levi :InternationalFinance,Taylor&Francis 

EitemanDavidK&StonehillArthurI:MultinationalBusinessFinance,Addison-WesleyPub.Co 

BucklayAdrain 

NehrtLeaC. 
IanH. Giddy 

:MultinationalFinance,FinancialTimesPrenticeHall, 
:InternationalFinanceforMultinationalBusiness,IntextEducationalPublishers 

:GlobalFinancialMarkets,D.C.Heath 

 
 

PATTERNOFEXAMINATION: Mark
s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB FC 33 SECURITYANALYSISANDPORTFOLIOMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The objective of this  course is  to expose the students  to the concept, tool  and technique 
applicable in the field ofDerivativesasa toolofinvestment andDerivative analysis. 

 
CourseStructure: 

 

ỒIntroduction to Investment and Securities-Meaning of investment, Investment and 

speculation, Investment andgambling. Investment objectives. The investment process, 
investment alternative-Negotiable securities, equity sharespreference shares, 
debenture, bond, government securities, money market securities-Treasury bills, 
commercialpaper, certificate of deposits. Non-negotiable securities- Bank deposits , post 
office deposits, NBFC deposit, Taxsheltered schemes, PPF,NSS, NSC,LIC, UTI, 
Mutualfund, realestate, artand antiques. 

ỒPrimaryMarketandSecondaryMarket-
Relationshipbetweenprimaryandsecondarymarket.Functionofprimary market, Parties 
involved in new issues _ Managers, Registrars, underwriters. Bankers, statutory 
agencies.Private placement 
bought out deals. Book building. Function of stock exchanges. Share groups- group A,B 
and 
B.Settlementcycle.Carryforwardsystem.OverthecounterexchangeofIndia(OITCEI).Listing
ofsecurities. 

ỒRegulatory Framework-Securities and Exchange Board of India_ Origin, function, 
organization and activities.Dematerialization process and re-materialization process. 
National securities depository Ltd (NSDL) AND 
CentraldepositoryservicesLtd. (CDSL). Stock marketindices-BSEsensex, NSE 50 (NIFTY). 
S&PCNX500. 

ỒRisk Definition-Types- systematic-market risk, interest rate risk, purchasing power risk, 
unsystematic risk- Businessrisk, financial risk.Measurement ofrisk. 

ỒValuation of   Securities-The   three   steps   process   of   valuation- economic   analysis,   
industry analysis,   and 
companyanalysis. General framework of valuation. Value- price relationship. Valuation 
of fixed income securities. Valuationofpreference share andvaluationofequityshares. 

ỒEfficient Market Theory-Fundamental Analysis- Economic analysis, industry analysis, 
company analysis financialanalysis. Earning of company, Growth in earnings. Technical 
analysis. Tools of technical analysis. Dow Theory,tread ï primary intermediate and short 
term trends. Indicators ï volume of trade, breadth of market, short sales. Oddlot trading. 
Moving average. Oscillators. Relative strength index (RSI). ROC, Charts- Point and 
figure 
charting, Barcharting, efficient market theory. Random walk theory, Weak from of EMH. 
Semi strong form and strong forms ofEMH. Market inefficiencies 

ỒPortfolioAnalysis:Traditionalportfolioanalysis.Effectsofcombingsecurities.MarkowitzRisk-
returnsoptimization. 
ỒPortfolioSelection-
Riskandinvestorpreference,constructingthebestportfolio.Sharpesimpleportfoliooptimization. 
SignificanceofóBetaôinportfolio,traditionalportfolio selection. 

ỒCapitalMarketTheory-
Capitalmarkettheory(CAPM).CAPMandtherealworld.Arbitragepricingtheory. 
ỒPortfolio Revision-Meaning of portfolio revision. Need of portfolio revision. Portfolio 
revision strategies. 

Portfoliorevisionpractices.Constraintsinportfoliorevision 
 

REFERENCE 
 

1. FischerDonaldE,&JordanRonaldJ:SecurityAnalysisandPortfolioManagement,Prentice-Hall 
2. PandianPunithavathy



MB FC 33 SECURITYANALYSISANDPORTFOLIOMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

:SecurityAnalysisandPortfolioManagement,HimalayaPublishingHousePvtLtd 
3. VanHorne :FinancialManagement&Policy,Prentice-Hall 
4. WestonJ.F.&BrighamE.F. :EssentialsofManagerialFinance,Hinsdale,IL:TheDrydenPress 
5. WalkerE.W. :EssentialofFinancialManagement,Prentice-Hall 
6. Gitman&Joehuk :FundamentalsofInvesting,PearsonAddisonWesley 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB FO 31 CORPORATETAXPLANNINGANDMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

ỒAssessment of Various Entities-Assessment of firms and their partners, Assessment of Companies, Assessment ofCo- 

operative Societies, Assessment of Local Authority, Assessment of Mutual Concerns, Assessment of 

CharitableTrusts(Theory&Problems) 
 

ỒMiscellaneous-Income Tax authorities, Return of Income, Procedure for Assessment ïTypes of assessment, 
Appealsand Revision, Deduction of Tax at Source ï Advance payment of Tax ï Deduction and Collection of Tax At 
Source-Interestandpenalties, OffencesandProsecutionsïRefund ofTax. 

 

ỒTax Planning-Meaning of tax planning and management, tax evasion and tax avoidance-Nature and scope of 

taxplanning and management in the corporate sector-Justification of corporate tax planning and management. 
TaxPlanningconsiderationsinrelationtoBusiness. 

 

ỒWealth Tax-Scheme of Wealth Tax-Incidence of Wealth Tax-Assets to be included in Net Wealth-Exempted,Assets- 
Valuationof Assetsand WealthTaxLiability -Assessmentand Penalties. (Theory&Problems) 

 

Ồ Service Tax-Service Tax: Applicability and Services covered ï Valuation of taxable services for service tax,Payment 
of Service Tax ï Registration ï Furnishing of Return ï Maintenance of Record ï Other obligations (Theoryonly). 

 

ỒVAT -TheBasicconceptofVAT-howVAToperates-merits&demeritsofVAT-abriefoverviewofsatelevelVATinIndia. 
(VATisnot to bestudiedwithreference toanyparticular StateVATLaw.) 

 
REFERENCE 

 

CourseaimstoprovideunderstandingofDirectTaxincludingRulespertainingtheretoandapplicationtodiff
erentbusiness situations&tounderstand principlesunderlyingtheServiceTaxalong 
withbasicconceptsofVAT. 

 
CourseStructure: 

 

1. VinodSinghania :DirectTaxes,LawandPractice,TaxmannPublications 
2. BhagawatiPrasad :DirectTaxes,NewAgeInternationalPub 
3. GirishAhujaandRaviGupta:DirectTaxes,BharatLawHouse 
4. T.N.Manoharan :HandBookofIncomeTaxLaws,InstituteofCharteredAccountantsofIndia 
5. B.B.Lal&N.Vashisht :DirectTaxes, Pearson 
6. S.S.Gupta :ServiceTax,Taxmann 
7. R.MohanLavis :ServiceTax,BharatPublishers,NewDelhi_ 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)
 Writeup,PresentationandParticipation 

30 

TotalMarks 100 



MB FO 32 FINANCIALINCLUSION  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

ỒChallenges for  the Future-Inclusive Growth through Rural Employment, the Micro-enterprises Model, 
UniqueIdentificationNumber and FinancialInclusion, BestPracticesinFinancialInclusionand CaseStudies 

 
REFERENCE 

1. 
2. 

3. 

4. 

5. 

6. 
7. 

8. 

9. 

KGKarmarkar,GDBanerjee,NPMohapatra:TowardsFinancialInclusionInIndiaSage Publication 

Desai,Vasant 

Rohtagi 

PatnaikUC 

BasuPriy 

BhatnagarAmitabh 

Sohano &Balakrishna 

SujathaB 

:RuralDevelopmentinIndia.HimalayaPublishingHouse 
:RuralBanking&OverduesManagementCybertech 

:RuralBankinginIndia AnmolPublications 

:ImprovingAccesstoFinance forIndiaôsRuralPoorWorldBankPublications 

:RuralMicrofinance&MicroenterpriseConceptPublishing 
:IndianRuralBankingïtheChangingParadigm,ICFAI 

:FinancialInclusion:ConceptsandStrategies,ICFAI 

RavichandranKrishnamurthy:FinancialInclusionVDMVerlag 

10. SameerKocchar,KCChakrabartyandCRangarajan:SpeedingFinancialInclusionAcademicFoundation 

 

The course is designed to provide a resourceful insight of the various pillars of financial 
inclusion such as micro- remittance, micro-savings, micro-credit and micro-insurance. The 
Course will discuss the causes for ineffectiveness offormal lending & evaluates a few 
current initiatives that attempt to promote higher financial inclusion in the countryunder 
differentmodels. 

 
CourseStructure: 

ỒFinancialInclusion-

MeaningandDefinition,ProblemsofFinancialInclusion,FactorsAffectingAccesstoFinancialServices, 

ỒFinancialExclusion-Meaning,Nature,Participants Causes andConsequences Benefits Of 
InclusiveFinancialGrowth, Relationship between Financial Inclusionand Development 
Indicators. 

 

ỒInitiativesofFinancialInclusionInIndia-
CooperativeSocietiesAct,RuralCreditSurveyCommittee,Nationalization of banks, 
Introduction of Lead Bank Scheme, Setting up of Regional Rural banks, Introduction 
ofKisan Credit Card 

 

ỒGenesis and Evolution of Microfinance-different models of microfinance operating in India 
Emerging Trends inMicrofinance Micro-insurance- Concept, Practices and 
Innovations,Understanding Rural Debt , SafeRemittancesfor the Poor; 

 

ỒSHG: Study of the Self Help Group-Bank Linkage Programme (SBLP) as an innovative 
strategy of microfinanceevolved inIndia. 

 

ỒExtending Financial Services to Poor- Linkages between Formal and Informal Financial 
Institutions to ExtendFinancial Service to Poor People, Efforts in reducing Transaction 
Costs for Banks and Their Clients, BusinessCorrespondent and Business Facilitator 
Outreach Model for Banks, The Post Office model, Financial Literacy 
andCounselingofRural People. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



MB FO 32 FINANCIALINCLUSION  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

PATTERNOFEXAMINATION: Mark
s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)
 Writeup,PresentationandParticipation 

30 

TotalMarks 100 



MB FO 33 BEHAVIOURALFINANCE  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The purpose of this course is to introduce the student to the new field of behavioural 
finance. The theory is based on thenotion that investors behave in a rational, predictable 
and an unbiased manner. While behavioural finance challenges thistraditionally held notion. 
Reliant upon cognitive psychology decision theory, behavioural finance is the study of 
howinvestorsô interpret and act on available, fallible information. This course will help the 
students to identify persistent orsystematicbehaviouralfactorsthat influenceinvestment 
behaviour. 

 
CourseStructure: 

”Conventional finance and challenges-to market efficiency, Building Blocks of 

Behavioural Finance - 
CognitivePsychologyandtheLimitstoArbitrage,Psychologyofinvestorsbehaviour,Neurophy
siologyofrisk- taking,Personalitytraitsandriskattitudes 

 

”Brief History of Rational Thought-Pascal-Fermat to Friedman-Savage, Prerequisites for 

Rational Choice andQuasi- RationalChoice 
 

”Decision-making-under risk and uncertainty, Expected Utility

 Theory, Decision-making in historical 
prospective,AllaisandElsbergôsparadoxes, ErrorsinDecision-Making 

 

”Prospecttheory,Lossaversiontheory,andMentalAccounting 

”Heuristics and biases, overconfidence and emotion, financial decision-making stemming from 

heuristics and biases,overconfidenceandemotion 

 

”GroupBehaviour-Conformism,herding,fatalattractions 

 
REFERENCE 

 
1. H.KentBaker,JohnR.Nofsinger:BehaviouralFinance:Investors,Corporations,andMarkets,JohnWi

leyandSons 
2. WilliamForbes :BehaviouralFinance,JohnWileyandSons 
3. Lucy Ackert, Richard Deaves: Behavioral Finance: Psychology, Decision- 

Making, and Markets, CengageLearning 
 

PATTERNOFEXAMINATION: Mark
s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



 

 

ỒThecourseconsistsof variousActsrelated to LabourandEmploymentLaws inIndiawithrespecttotheirenactment, 
definitionsand different provisions. The Actsare asfollows: 

ỒTheFactoriesAct,1948 

ỒTheWorkmenôsCompensationsAct,1923 

ỒTheEmployeesStateInsuranceAct,1948 

ỒTheEmployeesôProvidentFundandMiscellaneousProvisionsAct,1952 

ỒThePaymentofgratuityAct,1972 

ỒTheMaternityBenefitAct,1961 

ỒTheMinimumWagesact,1948 

ỒTheIndustrialEmployment(StandingOrders)Act,1946 

ỒThePaymentofBonusAct,1966 
ỒTheApprenticesAct,1969 

ỒTheEmploymentExchange(CompulsoryNotificationofVacancies)Act,1959 

 
REFERENCE 

1. S.NMishra 
2. S.CSrivastava 

3. MadhavanPillai 

4. V. VGiri  

5. N. D.Kapoor 

:LabourLaws,Deep&DeepPublications 
:SocialSecurityandLabourLaws,UniversalDelhi 

:LabourandIndustrial Laws, JainBookDepot 

:LabourproblemsinIndianIndustry, AsiaPub.House 

:ElementsofMercantileLaw,SultanChandandSons 

LABOURANDEMPLOYMENTLAWSININDIA  MB HC 31 

 
 

 

 

CourseObjective: TotalPeriods:40(4Credits) 
 

TheCourseintendstoeducateandcreateawarenessamongthestudentsaboutvariousaspectsofLabourandE
mploymentLawandth 
usequipthemtohandlethisdelicatesubjectwithmaturity,objectivityandunderstandings. 

 
CourseStructure: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PATTERNOFEXAMINATION: Mark
s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB HC 32 INDUSTRIALRELATIONS  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

In this course, the students are to be acquainted with the Industrial relations framework in 
our country, the importance ofthe maintenance of Industrial peace and efforts to reduce the 
incidence of Strikes and Lockout and Industrial Strike are 
tobeemphasised.Further,thestudentsaretobeacquaintedwithSocialSecurityFrame- 
workprevailinginourCountry.Itisnecessarytoknowtheconceptofsocialsecurity,itsimportancean
dalsoconstitutional basisforthesameinIndia. 

 
CourseStructure: 

 

”Introduction to Industrial Relation-Concept, evolution,

 characteristics, scope, components, factors 
affectingindustrialrelations,approachestoIR,IRinIndia,prerequisitesofsuccessfulindustri
alrelationprogramme. 

”Industrial Conflicts/Disputes- Meaning, essentials, classification,
 recognition of disputes, impact of industrialdisputes, factors of 
industrial disputes/conflicts, Strikes-forms, prevention of strikes, lock-outs, gheraos, 
Ways toachievingindustrial peace,Codeofdiscipline inindustry. 

” GrievancesHandling-meaning,nature,causesofgrievances,procedureforredressal. 
” Collective Bargaining-meaning, principles, contents, forms, process and levels of 

collective bargaining, formatsof agreements, Typologies, productivity bargaining, pre-
requisite of effective collective bargaining, collectivebargaininginIndia. 

” Workersô Education-content, significance, rationale behind workersô education, workersô 
education scheme inIndia- objectives,functionsandproblems. 

”Workersô Participation in Management: concept, determinants, form and levels of 
participation, schemes 

ofworkersôparticipationinmanagement inIndia. 
” Trade Union: concept, purpose, functions, types, trade union and politics, trade union in 

India, major all-Indiatrade unions, employersô organizations, Trade Union Act, 1926- 
major definitions, registration, rights, privileges,obligationsandliabilitiesofa 
registeredtradeunion. 

”SettlementMachinery-MediationandConciliation-
function,process,conciliationmachinery,Arbitration-advantages, disadvantages, types, 
qualification of arbitration, procedure of investigation, submission of 
award,Adjudication- 
importance,typesand three-tieradjudication, labour court,industrialtribunals. 

”IndustrialDisputeAct,1947:Causesofdisputes,AuthoritiesundertheAct,ProcedureandPo
werofAuthorities,Awardand Settlement ofindustrialdispute. 

 
REFERENCE 

 
1. Owen,W.V.&Finston,H.V :IndustrialRelations,Appleton-Century-Crofts 
2. I.I.P.M. :PersonnelManagementinIndia 
3. Heckman,I.L.&Hunuyager,S.C:ManagementofPersonnelFunction,London:BusinessPublicationL

td 
4. Mehrotra,S.N. :LabourProblemsinIndia. 
5. Sen,Ratna :IndustrialRelationsinIndia,MacmillanPublishersIndia 
6. Memoria,C.B. :IndustrialRelations,HimalayaPublication 
7. Chhabara,T.N.andR.K.Suri:IndustrialRelations-ConceptsandIssues,Dhanpatria&Co 
8. AnybookconcernedwithLabourActsandIndustrialLaw 

 
PATTERNOFEXAMINATION: Mark

s 



MB HC 32 INDUSTRIALRELATIONS  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB HC 33 ORGANIZATIONDEVELOPMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

ỒUnderstandingtheConceptofIntervention- 

Nature,scopeanddefinitionofOrganizationalDevelopment;achievingorganizationalimprovementwithOrganizationalDe 
velopment;OrganizationalDevelopmentvs.thetraditionalinterventions;briefoverviewofLaboratoryï 
trainingandsurveyresearch&feedbackmethodology 

 

ỒUnderlying Assumptions about People as Individuals-about people in groups and about people in 
organizationalsystems; assumptions relating to values in the client organization; values and belief systems of Change 
agents,ConceptofSystem&Organizational Development 

 

ỒOperational Components of Organizational Development- the diagnostic component, intervention/action 

takingcomponent and process maintenance component, Understanding the belief of: action-should follow ï research 

andresearchïshould follow -action 
 

ỒOD Interventions-overview, team building interventions and their rationales; Intergroup team building and 

theorganization mirror intervention; personal, interpersonal and group process interventions; nature of 

comprehensiveODinterventions;structuralinterventions&OD, conditionsimportantforsuccessfulODefforts 

REFERENCE 

 

1. WendellL.Freanch&CecilH. BellJr 

2. Management&OrganizationalDevelopment 

3. OrganizationalRenewal 

:OrganizationalDevelopment,PHI,NewDelhi 
:ThePathfromXAtoYBNewYorkMcGrawhill 

:GordonL.LippitNewYork,CenturyCrofts 

 

Theobjectiveistogainfamiliaritywiththeconceptandskillstomanageandimproveorganizationalcultureco
llaboratively.Itseekst oeducatehoworganizationalgoalsareattainedbyfurtheringthe 
humanvaluesinindividuals. 

 
CourseStructure: 

 
 
 

PATTERNOFEXAMINATION: Mark
s 

The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB HO 31 EMPLOYEEWELFAREANDCOMPENSATIONMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The course is designed to promote understanding of issues related to compensation 
management in corporate sector andpublic services and to import skill in designing 
compensation management system, policies and strategies, apart 
frompromotingunderstandingoflegalissuesintheadministrationofcompensation,welfareandso
cialsecurity. 

 
CourseStructure: 

”Compensation Management-Compensation management process, Basis of 

compensation management, motivationand financial and non -financial compensation, 
compensation philosophies of compensation process, Assessing 
jobvalues&relativities;Paystructures;Paying for performance,skillsand competence. 

 

”EmployeeBenefits- 

Employeebenefitsandtotalremuneration,Specialaspectsofcompensationmergersandacqu
isitionsandcompensationpolic 
iesfornewandstartuporganization,Provisionsgoverningdifferentcomponentsofcompensati
on
 andworkingofdiff
erent institutions 

 

”Legal Aspects of Compensation-Objectives, structure and provisions of legislations on 

wages and bonus i.e. theminimum wages Act, 1948, the Payment of wages Act, 1936: 
The Payment of Bonus Act, 1976. Determination ofwages D.A. and other monetary 
benefits through Industrial Tribunals, Case law, recent trends, and working of theselaws 

 

”Recent Developments in Compensation Management-Innovations in the area of compensation 

management inIndianandMNCsoperatinginIndiaandabroad 

 
REFERENCE 

 
1. S.NMishra :Labour Laws,JainBookAgency 
2. S.CSrivastava :SocialSecurityandLabourLaws,EasternBookCompany 
3. MadhavanPillai :LabourandIndustrialLaws,JainBookAgency 
4. V. VGiri :LabourproblemsinIndianIndustry,India AsiaPublishingHouse 
5. N. D.Kapoor :ElementsofMercantileLaw,SultanChandandSons 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there 
willbefouralternatesetsofquestions,outofwhichonesetwillbelonganswertypeandtwowil
lhavetwopartsA 
& B. The last question (14 marks) will be short note type containing four options out 
of which any twooptionsare requiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB HO 32 PERFORMANCEMANAGEMENT  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

ThecoursehasbeendesignedforpresentinggivingHumanResourcepractitionersanideaofPerfor
manceAppraisal,Demandsofth e organizationandhowthe Environmentalfactorsaffect 
performance. 

 
CourseStructure: 

”Introduction-Understanding Performance Management, Nature and scope of 

Performance Management 
System,ProcessandelementsofPerformanceManagement,EffectivenessinPerformanceM
anagement,Relationshipbetwe 
enOrganizationalStructureandPerformance;Importanceofdocumentingemployeeperform
ance 

 

”Performance Appraisal- Performance Management Vs Performance Appraisal, Need for 

Performance Appraisal,Realistic appraisal, Steps and Methods of Performance 
Appraisal: Graphic Rating Scale, Alternative Ranking, PairedComparison, Forced 
Distribution, Critical Incident, Narrative Forms, Computerized and Web-based, Problems 
inappraisal, Supervisorôsrole inappraisal. 

 

”Organizational Demands and Performance Management-Organizational Strategy and 

Performance Management,Organizational Culture & Performance Management, 
Employee concerns-perceptions of procedural and distributivejustice, 
employeesôresponsivenessto performancefeedback, achieving work/lifebalance. 

 

”EnvironmentalInfluencesandPerformancemanagement-

InfluenceofLabourforcetrends,Technology,Globalization and Ethics on performance 
management, Employee perceptions of the Performance Managementsystem, 
employee reactionstosurveillanceandmonitoring. 

 
REFERENCE 

 
1. PerformanceManagement :HermanAguinisPretinceHallNewDelhi 
2. PerformanceManagementSystem&Strategies:DipakBhattacharyyaPearsonEducationND 
3. PerformanceManagement :RobertBascalMcGrawHill 
4. StrategiesforPerformanceManagement:ExcelBooksNewDelhi 
5. HumanResourceManagement:GarryDessler,PearsonEducation,NewDelhi 
6. HumanResourceManagement:DavidLepak&MaryGowan,PearsonEducation,NewDelhi 

 
PATTERNOFEXAMINATION: Mark

s 
The Theory paper will consist of one short answer type question containing seven 
True or False statements(carrying 14 marks), which are to be explained with 
reasons in not more than 50 words. In addition, there willbe four alternate sets of 
questions, out of which one set will be long answer type and two will have 
two parts 
A&B.Thelastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutof
whichanytwo optionsarerequiredtobeattempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 



MB HO 33 HUMANRERSOURCEINFORMATIONMANAGEMENT  SYSTEM(HRIMS)  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

 

The course will critically explore how human resource information systems are applied in 
organizations to supportorganizational strategy, improve efficiency and flexibility, increase 
productivity and performance, and ensure compliancewith employment law. The focus will 
be on merging computer technology with a strategic human resource 
managementperspectiveinorderto maximize the performanceofbusiness. 

 
CourseStructure: 

”Introduction-

Informationandmanagement,Characteristics,typesandattributesofinformation,Traditionals
tructure of an organization, Business systems, Interdependence between organizations 
and information systems,Data & Information needs for HR Manager; Sources of Data; 
Role of ITES in HRM; IT for HR Managers; Concept,Structure,& Mechanics of HRIS; 
Programming Dimensions&HRManagerwithnotechnology background;Survey of 
software packages for HumanResourceInformation System including ERP Softwaresuch 
as SAP,OraclesFinancialsand RamcoôsMarshal [onlydata input, output&screens]; 

” Fundamentals of Human Resource Information Systems (MIS)-HRIS- HRIS Basics, 
Human resource policiesand practices enabled by HRIS, Applications of HRIS:Data 
Management for HRIS: Data Formats, Entry Procedure& Process; Data Storage & 
Retrieval; Transaction Processing, Office Automation and Information Processing 
&Control Functions; Design of HRIS: Relevance of Decision Making Concepts for 
Information System Design; HRMNeedsAnalysis-Concept 
&Mechanics;StandardSoftware andCustomizedSoftware;HRISïAnInvestment; 

”HRDL CycleïHuman Information systems development, Methodologies, Approaches to 
systems 
development,StagesoftheSDLC,Prototyping,HRresponsibilityineachphaseofHRISdevelop
ment,Preimplementationsta 
geof HRIS, HRIS planning, HRIS expectation, Productivity through HRIS , HRIS cost-
benefit value analysis. HRManagement Process & HRIS: Modules on MPP, 
Recruitment, Selection, Placement; Module on PA System; T & DModule; Module on 
Pay & related dimensions; Planning & Control; Information Systemôs support for 
Planning &Control 

”HRI Systems-Systems for leave accounting, Payroll, ICT, Incentives, Performance 
appraisal, Group DecisionSupport Systems (GDSS) in HRIS, Enterprise Resource 
Planning (ERP). Emerging Trends in HRIS ï 
OrganizationStructure&RelatedManagement Processes including
 authority 
&Responsibility,Flows,andCommunicationProcess; Organization Culture and Power ï 
Data Capturing for Monitoring & Review; Behavioral Patterns of HR &other 
Managersandtheir place ininformationprocessing fordecision making 

”Requirementanalysisandtasksforrequirementsanalysis-
OverviewofdesignofanHumanResourceInformation System, Gathering, Roles of people 
in software, Systems analysts, General model of MIS, Systemdevelopment, Model, Role 
of System Analyst and Business Analyst.Data Collection Methods - Obtaining data 
formarketing decisions, Collecting data, Types of data, Primary research methods, 
Types of research, Additional datacollectionmethods, 
Database,Databaselifecycle(DBLC),Conceptofdatabasemanagementsystem 

REFERENCE 

1. K.C.LaudonandJ.P.Laudon:ManagementInformationSystemsï
ManagingtheDigitalFirm,Prentice-HallIndia,New Delhi,2006 

2. JamesAOôBrien&GeorgeMMarakas:ManagementInformationSystems,McGraw-Hill,ND,2007 
3. VincentR.CerielloandChristineFreeman:HumanResourceManagementSystems:Strategie



MB HO 33 HUMANRERSOURCEINFORMATIONMANAGEMENT  SYSTEM(HRIMS)  

CourseObjective: TotalPeriods:40(4Credits) 

 

 

s,Tactics,andTechniques,JohnWiley&Son s,NewYork,1998 
4. MichaelJ.Kavanagh&MohanThite:HumanResourceInformationSystems:Basics,Applications,&Fu

tureDirection,Sage,UK, 2008 
5. TeresaTorres-

CoronasandMarioArias:EncyclopediaofHumanResourcesInformationSyst
ems:ChallengesinE- HRM,OlivaideaGroupInc(IGI),UK,2008 

6. HenryC.Lucas:TheAnalysis,DesignandImplementationofInformationSystems,McGraw-
Hill,NewDelhi,1991 

7. MichaelArmstrong:AHandbookofHumanResourceManagementPractice,KoganPageEliz
abethHouldsworthandDilumJirasinghe: ManagingandMeasuring 

8. Employee Performance : Understanding Practice, Kogan Page. Jack J Phillips 
: Accountability in Human Resource Management,GulfProfessional 
Publishing. 

 
PATTERNOFEXAMINATION: Mark

s 
The Theorypaperwillconsist ofone short answer typequestioncontainingsevenTrueor 
Falsestatements(carrying 14 marks), which are to be explained with reasons in not 
more than 50 words. In addition, there will be fouralternate sets of questions, out of 
which one set will be long answer type and two will have two parts A & B.The 
lastquestion(14marks)willbeshortnotetypecontainingfouroptionsoutofwhichanytwoop
tionsarerequiredtobe 
attempted. 

 

70 

Sessionals:ClassTest/Quizzes(averageof2bestoutof3)Writeup,PresentationandPartic
ipation 

30 

TotalMarks 100 




